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The New Mode Art Program 


is so complete—so broad—it fills all the merchan- 


dising needs of any store doing a style business 
at *62> 





Mode Art is the greatest 6." style line in America 





When we spend our time finding ways to abide manufacturer who has stood the tide, who is crea- 
by such orders as M217, we discover numerous tive, who can develop his own ideas; one who is 
things we didn’t realize we had and find that we sufficiently flexible to fill the needs of today’s dif- 
are being deprived of nothing really. We are ficult and changing cenditions and to anticipate 
asked to do the same old things a little more the needs to come; one who inspires and retains 
wisely and economically. What if we do not use confidence by good service and fair play ; one who 
breasted heels? — there are a couple of dozen delivers the orders he takes. 

others we have been using, which are still per- 
mitted and just as good. What difference does 
it make? 


Mode Art shoes are programmed to profitably 
meet the conditions of M217, as well as the orders 
to come next season—and the next. They are 
100% make-up. They have all the lasts,—all the 
materials and the newest of styles — affording 
substantially more than the usual mark-up. 


It is going to make us better manufacturers 

use we must develop the things we have, and 
sell shoes, instead of gingerbread. . . . It is going 
to show the retailer the wisdom of dealing with a Write for details of our new program. 


MOULTON-BARTLEY INC., . . . SAINT LOUIS, MISSOURI. 
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Machine tools, skilled machinists and a high grade of tool 
steel are needed to make the drills used in wood heel 
attaching. Every carelessly broken drill puts an added de- 
mand on materials and facilities that are essential to im- 
portant war production. Get the most out of every drill, 


Don’t Force the Drill. Let the drill cut its own way into 
heel. The operator should merely guide. 


Remove the Drill Carefully. Don’t bend the drill out of 

/ line. Many drills are broken when the operator starts to 

F R E E DRILL ! move the shaft away before the drill point is clear of the 
hole. 


GRINDING SERVICE ; 

Don’t Use a Dull Drill. There is a temptation to force a 
Drills still long enough to dull tool. When cutting becomes more difficult or slug- 
be used should be sent to gish, put in a sharp drill. 


the nearest (/C Branch 
Office. There they will be Have Shanks Correctly Positioned. Extreme care should 


resharpened without cost. be used when steel shanks are attached, to see that the 
heel end slot of the shank is accurately placed so as to 
allow clearance for the drill. 
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TAKE GOOD CARE OF WHAT YOU HAVE 
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These suggestions are pub- 

lished to help usersconserve | 
wood heel attaching drills. | 
Maximum production from 
every tool and part is essen- ; 
tial in these critical times. e 
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Sixth in a series of speed 
flash camera studies by 
ace photographer Gijon 
Mili, made exclusively 
for the United Shoe 
Machinery Corporation. 


Matched Pairs are seeing action wherever shoes built for service 
are being worn. Over 300 manufacturers, recognizing the wearer 
benefits made possible by Celastic box toes, are using this unique 
material — many of them in their entire production. 

Chief among the merits of Celastic is its performance as a medium 
for retaining the internal contour of the toe of the shoe — the lasted 
contour. Active toes in shoes made with Celastic will always be free 
from the discomfort of wrinkled, sagging linings because box toe, 
lining and doubler are permanently fused into a single unit. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 









EVERY PAIR OF SHOES MADE WITH Colaslic 


RESPONDS TO FEET IN MOTION “a 
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FOR DEALER'S NAME, IF NOT LISTED, WRITE FREEMAN SHOE CORPORATION, 
BOOTMAKER GUILD DIVISION, BELOIT, WIS. 


.Coward Shoe 

Coward Shoe 
+eeeWm. Lastwood & Son 
M. L. Rothschild 
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«May Company 
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In the Saturday Evening Post for October 17, on 
page 99, see the striking color advertisement, 
shown here in miniature, on Bootmaker Guild 
Shoes, with the revolutionary Cradle Heel Tred. Itis 
one of a series, presenting America’s outstand- 
ing quality-feature shoe to an audience of millions. 

Notice, too, the roster of shoe merchants who 
are selling these great shoes. It’s a blue-book list 
of famous names... but only a partial list, be- 


Richards Bootery 

Milwaukee. ........- Schuster's 
Stumpfs ... Freeman Shoe Store 
Minneopolis....M. L. Rothschild 
Nashvilie. . Joseph Frank & Son 
New Orleans abiche's 
Coward Shoe 

Niagara Falls Silberberg's 
Hastings 


Oakland 
Richards Shoes 


Reading .. 
Rochester .Wm Eastwood & Son 


San Francisco 
Seattle..... conan ea 
Sharon, Pa.. 
Sioux Martin 


Springheld, til 
Springfield, O ..Nisley Shoe Co 
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rank Bros, 
Hastings 
The Wardrobe 
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Boyd-Richardson 
M.L Rothschild 


John L. Ashe 
Hartford. . Brownie s Men's Shop 


J.P McDonald's 


Hokman-Thomas 

White House 

Washington B. Rich s Sons 
Wichita Falls..S & Q Clothiers 
N C .Freeman Shoe Co. 


Philadelphia, Freeman Shoe Stores 
Pittsburgh Frank & Seder 
Portland, Ore. Mode Boot Shop 
Providence. . E. Ballou 
Raleigh. ..+es+. Brittain’s Wilm 


AMERICA’S 


leading shoemen are selling 


CRADLE HEEL TRED 


cause there isn’t room for all! Even “key” dealers 
take their turn, willingly cooperating to help us 
show America that Bootmaker Guild Shoes are 
now in national distribution. 


The most sensational comfort feature in shoe 
history has put them there. Quality has put them 
there. When are you going to add your name to 
our Roll of Honor... to sell the fastest-moving 
new brand in the quality field? 


Write for Catalog. Ask Our Representative to Call. 
FREEMAN SHOE CORPORATION, BOOTMAKER GUILD DIVISION, BELOIT, WIS. 


“Bootmaker Guild Shoes 


“FREEMAN 


ALSO MAKERS OF FREEMAN MASTER FITTERS AND FREEMAN FINE SHOES 
“WORN WITH PRIDE BY MILLIONS” 
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"Ade IN 1921 the diplomatic world was talking about the Limita- 
| tion of Armaments Conference then being held in Washington. 
. - » But the shoe world was talking about the Foot Saver 
Gypsy Tie introduced that same year to fill the growing need 
for a walking shoe that was not a sports shoe or a “‘morning 


shoe”’ but an all-purpose style. 


MANY THINGS HAVE CHANGED in the years between 1921 
and 1942... but not the demand for Foot Saver’s Gypsy Ties. 
Each year their smart comfort . . . their all-purpose styling 


- » « have become more important to more women. 










Originated for the “‘graduates” of World 
War I, our 1942 versions of the Foot 
Saver Gypsy are indispensable to 


the busy women of World War II. 


In Stock A400 


FOOT SAVER GYPSIES 


“The Shoe That J & K Made Famous™ 


THE JULIAN & KOKENGE COMPANY, COLUMBUS, 








OHIO 
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“GET out of the way, said a num- 
ber of witnesses before the Senate 
Small Business Committee, “because 
war is going to mow you down any- 
way!” Sez who? 

The first witness, Wayne C. Tay- 
lor, Undersecretary of Commerce, 
sketched a grim picture of the trade 
outlook in the year ahead against 
a figure of declining supplies of 
civilian goods and store labor. He 
was followed by Walter F. Crowder, 
Chief of the Commerce Depart- 
ment’s business structure and oper- 
ations unit, who said: “The average 
small retailer can’t realize what lies 
ahead since most of them have 
fairly satisfactory supplies on hand 
but replacement difficulties will be 
constantly greater from now on 


” 


out. 





These witnesses estimated that 
upwards of 300,000 retail stores 
could be expected to close by the 
end of next year. Here’s what 
Walter F. Crowder suggested: 

“(1) Facilities for orderly with- 
drawal of some of the stores before 
they ‘wasted’ their assets; (2) Limit- 
ing the entry of new concerns into 
the trade fields except in defense 
localities; (3) Limitations against 
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ce 


the Tr 


stores in one field taking on new 
lines of another; and (4) Concen- 
tration of the existing volume of 
business ‘in a few nucleus con- 
cerns’ with compensation for closed 
firms.” 


But remember, all of these wit- 
nesses were not talking about shoe 
stores that furnish a useful public 
service in towns, large and small, 
places out of the way and in prox- 
imity to their natural trade; for 
these store are as necessary as food 
shops and have a tremendous vital- 
ity in view of the fact that they lived 
through the depression when the 
public had little money to spend 
and now, when the work public is 
in the “money” and wanting shoes, 
will somehow or another find shoes 
to sell, to satisfy. 


ae ae at 


LET'S take a look at the records be- 
fore we jump to any conclusions as 
to small business being on the way 
out. There are, in this country, ac- 
cording to the Department of Com- 
merce records, 2,750,000 small busi- 
ness establishments. The largest 
group is retailing, of which there 
are 1,614,000 stores. There has al- 
ready been a big dip in retailing 


OCTOBER 17, 1942 


because some 44,000 automobile 
dealers and 60,000 independent tire 
dealers and 240,000 filling stations 
have been partly or wholly liqui- 
dated. There are any number of 
businesses that have been tied up 
with metals, from radiators to hard- 
ware, that have also gone by the 
board. 

But this we know, in the last ditch 
in the battle for survival, will be 
found the shoe store. There is 
something about the little store. 
where the whole family works with- 
in it, that defies all the laws of eco- 
nomics. They just manage to sur- 
vive and somehow always will. 





JIM MOORHEAD, who operates 
“A Good Place to Buy Shoes” in 
Quincy, Mass., says: 

“T have just finished up 25 years 
in business for myself. It sure looked 
like taking a big gamble when | 
started; but now, after 25 years, 
and looking back at what the Moor- 
head Shoe Store has done, I say it 
has been ‘wonderful.’ The many 
fine customers and friends I have 
made, not only in the store but in 
the industry, have been a great com- 
pensation. 














“Business is good and I am still 


looking forward.” 
* * - 


MRS. HELEN COOKMAN, re- 
nowned designer in New York, says: 
“Never have I felt so strongly the 
necessity for good design. Avail- 
able materials must be used to the 
best advantage and the article de- 
signed must be useful as well as 
desirable. To be economical, the 
design must be of the right material 
and must be correctly developed to 
meet its intended purpose. We in 
this country are the only ones in the 
world who still have the opportunity 
to keep beauty alive. We might as 


USEFUL AS WELL! 
wHo- ME? 


Oy, 












well try to do without beauty as 
without laughter. The post-war 
world will be one in which there is 
bound to be an increased amount of 
mass production. Perhaps we can 
look forward to a planned economic 
society. In it there will be a call 
for good design which can keep 
step with the new order. This will 
not be a time for fake designs. Let 
us look forward to sincerity and 
good workmanship.” 


* w 


THE voice of the little man is also 
heard in Washington. That’s the 
true tests of democracy, when a mer- 
chant in his store can write to WPB 
and get relief from a stringent regu- 
lation. 

Maurice J. Markell of the Mark- 
ell Shoe Company, Brooklyn, N. Y., 


wrote as follows: 


“Your attention is directed to Section 
C, paragraph 15 of Shoe Conservation 
Order M-217, which prohibits the manu- 
facture of children’s shoes with extension 
heel seats. 

“We would respectfully urge that this 
part of the order be rescinded because of 
the extreme importance of manufacturing 
all children’s shoes with the extension 
heel seat. 

“The maintenance of the foot health of 
our children is more important than any 
possible economy effected by this order. 

“Every normal child’s foot requires a 
wide heel base, which present construc- 
tion provides, for proper tread and heel 
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SAFE SOURCES 


on 

—A recent analysis of a list of 167 
shoe manufacturers who were 
mentioned in 1939 as being ser- 
viced by a certain organization, 
showed that 47 of these manu- 
facturers were today out of busi- 
ness—or 28.2°%/,. 

—And practically none of those 
concerns had ever advertised in 
BOOT AND SHOE RECORDER. 

—Thus there were lost these 47 
sources of supply— 

—Which might well indicate that 
those lines of shoes which are ad- 
vertised are the safest lines for 
the merchant to buy, and offer a 
far more permanent source of 
supply. 

—It's safe to assume that those 
manufacturers who consistently 
advertise to the dealer will not 
be included in this mortality list. 

—IT PAYS TO ADVERTISE TO THE 
DEALER. 


EUs TK ~ 


President 














balance in walking. A narrow heel seat 
encourages working off the side of the 
heel with resultant improper posture. 

Every abnormal child’s foot requires 
correction and/or support to restore prop- 
er posture and distribution of body 
weight. This cannot be accomplished 
when the heel base is too narrow as would 
result from eliminating the extension heel 
seat.” 

He was proud to receive a letter 
from the War Production Board, as 
follows: 

“After careful consideration fur- 
nished by Maurice J. Markell and 
relying upon the accuracy of the 
facts stated by him, the following 
relief from Order M-217 is hereby 
authorized: 

“You may manufacture Good- 
year welt stitched heel seats up to 
Size 3 Misses.” 

* * * 
IN a United Press dispatch, W. L. 
Harlan of Houston was reported to 
have crashed in a navy plane off the 








Aleutians, broken his arm and lost 
his shoes. They could fix his arm, 
but couldn’t find any size 13-D shoes 
in all of the Aleutians or Alaska. 
Harlan wore nothing but woolen 
socks on his feet for two months 
while they scoured quartermaster 
stores for shoes his size. 

Finally the Chief called Harlan 
in and said: “Look here, Harlan, 
you're due for a leave. Might as 
well take it now and get back to 
Texas where they'll have shoes to 
fit you.” 

Still wearing socks for shoes, Har- 
lan traveled 5000 miles to Houston. 
Asked how he lost his shoes, Har- 
lan, who is an aviation machinist, 
weighs 205 and is six feet six, said: 








“We were flying along peaceable- 
like on patrol duty near one of the 
Aleutians when our motors conked. 
My feet had been hurting. To tell 
the truth, those 13’s were a mite 
tight, and I had just slipped them 
off to ease my dogs a bit when the 
engines went out. We hit the water. 
I hung onto my shoes for a while, 
but the seas were so rough I had to 
let them go. My arm was hurting 
pretty bad. 

“I really didn’t worry much 
about losing my shoes until we 
made land. Then I knew I was in 


sure enough trouble.” 
* * aa 


CARL BURGSTAHLER, head of 
F. E. Foster & Company, Chicago, 
says: 

“The recent government order M- 
217 will certainly work no hardship 
on the shoe retailer. In fact it 
couldn’t come at a more timely mo- 
ment; and from all indications will 
be much better for all concerned. 
The public is and has been for some 
time demanding simple shoes, rather 
than fancy ones. Women know that 
they will have to wear their shoes 
longer and that they will get much 
harder wear and more walking use 
than ever before. They are, there- 
fore, looking for shoes that will give 
them the greatest returns for their 
money. The sooner we all get down 
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to facts and deal with the fundamen- 
tal and most important matters at 
hand. the better it will be for all 


i. 
of us. 
7 ~ * 


A. H. GEUTING celebrates his 
thirty-fifth anniversary as a Phila- 
delphia merchant and the fifty-sixth 
year of his active participation in 
the shoe business. He told the story 
with pictures, in the Philadelphia 
newspapers and stressed the fact 
that four Geutings supervise the ser- 
vice of “America’s Master Shoe 
Store.” Here’s some living text out 
of the living ad of a living organi- 
zation: 

“OUR MOTTO: ‘Whether ‘tis 
shidden, or whether it show, The 
work must be sound for the Lord 
will know. . . . Edwin Markham.’ 

“We are serving many families 
even unto the third generation. We 
have nearly one hundred thousand 
of the best families of Philadelphia 
on our books. Sometimes, they try 
other stores but they usually come 
back to the ‘Master Shoe Store.’ 

“Here we take the shoe business 
seriously. We do not sell shoes as 
handkerchiefs are sold but treat the 
shoe business as a profession. We 
do not hesitate to say there is not 
a thing in the tanning of leather or 
the knowledge of shoe-making, in 
any of the difficult problems that 
confront us in caring for distorted 
feet, that we do not know how to 
handle. 

“As for quality, we never shirk 
paying extra for something that is 
better. We have not based our shoes 
on a nation-wide psychological price 
range. Our shoes are made accord- 
ing to the Geuting standard and we 
know no other standard. As Mark- 
ham well said in his famous poem 


on the shoemaker, as quoted above.” 
* a * 


J: E. MacDONALD, JR., of the 
Goodall Rubber Company of New 
York, gives a strong point for rub- 
ber conservation when he says: 
“Don’t expose rubber to sunlight. 
Rubber deteriorates rapidly in sun- 
light. It is therefore very important 
that you protect all rubber products 
from the sun’s rays. Oils and grease 
rot rubber so that it loses its elas- 
ticity. Clean and wash with soap 
and water as quickly as possible. 
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Certain properties of rubber are de- 
stroyed by any severe atmospheric 


oe 


condition, especially heat above 150 


degrees.” 
x ” = 


A. L. WEBSTER & CO., of Chicago, 
brokers in hides and skins, survey 
market conditions as follows: 

“At the annual Fall meeting of the 
American Meat Packers Institute, which 
closed here early this week, responsible 
leaders of the packing industry expressed 
the opinion that domestic slaughter next 
year will exceed this year. One reliable 
authority estimated that Federal Inspected 
slaughter would be at least 13,000,000 
cattle. With tthe unsatisfactory cattle 
feeding situation, it is questionable if the 
poundage of beef can be maintained. At 
the annual banquet, Secretary Wickard 
asked himself the question that he said 
he knew all present wished to ask him,— 
“When will there be ceilings on live- 
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stock” and his reply was that he did not 
know. Government authorities recognize 
the necessity of relieving the plight of 
the processor who is squeezed badly be- 
tween ceilings on meat and high uncon- 
trolled prices for live stock but they admit 
they do not know how to work out the 
problem and Secretary Wickard stated 
that anyone who could tell them how to 
do it fairly for all concerned would be 
welcomed in Washington. Perhaps an 
approach similar to that used in the tan- 
ning industry would provide a formula 
where raw stock prices were first frozen 
and then after a sufficient period for fin- 
ished product to reflect profitably this 
level, leather prices were likewise frozen. 
The problem is complex but a solution 
will have to be found for today both 
large and small packers are losing money 
on every head of cattle slaughtered, even 
on sales of meat to the Government and 
there is a limit to which operations at 
losses can be carried. With the necessity 
of providing meat for our armed forces, 
Lease-Lend and even a rationed civilian 
supply, a large slaughter is required. 
Government subsidy is not a proper solu- 
tion to the question as that only passes 
the bill on to the tax payer, who will have 
enough to cope with in his financial con- 
tribution to the war program. 
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"These bowling shoes you sold me aren't much good. They hurt 
every time | kick the ball.” 
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FITTING ARMY FEET 
IS A FULL-TIME JOR 


CORPS OF EXPERTS CAREFULLY SUPERVISES QUALITY OF 
MATERIAL AND WORKMANSHIP AND THE SELECTION OF MEN 
WHO DO THE MEASURING AT POSTS, CAMPS AND STATIONS. 


THE world’s best-fed Army is by all odds the world’s 
best shod. When Maj.-Gen. E. B. Gregory, the Quarter- 
master General of the United States Army, decided that 
the best clothing, boots and shoes were none too good 
for the American soldiers who were to battle for the 
four freedoms shoulder to shoulder with the other 
armies of the United Nations, he unquestionably re- 
ceived the everlasting gratitude of millions of men. In 
shoes, the problem was threefold: 

1. Design for comfort and serviceability, 

2. Procuring the best quality possible, and 

3. Proper fitting. 

Last in the above order, but unquestionably as im- 
portant as any factor, comfortable fitting takes a great 
deal of planning and a vast amount of work. 

For this role the general picked a staff of competent 
officers and civilian experts. We introduce to you 
E. Jared Bliss, Jr., one of the men who has been work- 
ing far into the night for more than two years seeing 
that Army shoes fit. 

You who have not had the privilege, should meet 
another Elmer J. Bliss (senior) who was working on 
the same job for the same Army 25 years ago. Like 
father, the son is one of the small army of civilians who 
are helping in thousands of ways to equip our fighters. 
; E. Jared Bliss, Jr., is a modest, quiet man. He doesn’t 
> want to be written about. Your reporter had a hard 
" time finding him in his office, so crowded are his days. 

The interview began at 7.05 a. m. But once he got 

down to talking about proper fitting of shoes to soldiers, 
| he peeled off statistic after statistic from the top of his 
© nimble mind, told in detail why many types of boots 
‘and shoes are needed for our soldiers, and explained 
> how rigorous field tests are being conducted all the 
©) time to improve current styles and construction. The 
/ central test locale is at Camp Lee, Virginia. 
< __- 

WHY THE ARMY HAS GOOD SHOES 


Army shoe technicians study different types of soldiers’ 
ear. Left to right: E. A. Wagner, Technical Consul- 

; E. J. Bliss, Jr., Chief of Footwear Section, Office of 
Quartermaster General; and Lt. {now Captain) 8. F. 
r, having consultation on merits or demerits of ser- 
shoe which Mr. Bliss is examining. Shoes shown 
: Upper left shelf, left to right, cavalry boot, Alaskan 
, one-half moccasin boot, and 16-inch waterproof boot. 
left footgear are all service shoes. On the table, 

to right, are parachute jumper's boot, ski boot, cross 
n of service shoe, air corps oxford and cavalry boot. 


- —— 
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All of us who clomped around in Army shoes during 
World War I| readily appreciate that if shoes don’t 
make the soldier, they can nearly cripple him unless 
they're correctly fitted. During those days Mr. Bliss’ 
father participated in the measuring and refitting of 
58,706 men. Most of the shoes were too short in 1917- 
18, and the reasons offered at that time were: 

1. Lack of appreciation of the value of correct fit, 

2. Lack of a standardized system to provide correct 
fit, and 

3. Inadequate stock of shoes on many sizes and 
widths. 

That report was the basis of a manual issued by the 
Army dated September 20, 1918. 
project, made in 1941 under direction of Mr. Bliss, Jr., 
is the basis of a new Army manual, “Feet Measuring 
and Shoe Fitting.” 

“Every selectee in World War II has a 100 per cent 
better chance of securing a good fit than he would have 
had in 1917,” Mr. Bliss says. And the work is im- 
proving every day as more and more experienced 
civilian shoe fitters are training Army shoe fitters in 
reception centers, training camps, and Army posts. 


Another research 


Before the present emergency, the Army had about 
90 sizes of shoes available. Before the avalanche of the 
new Army had begun to pour into reception centers 
from local draft boards all over the country, 32 sizes 
had been added, and, in 1942, 116 more, bringing the 
total to 238. This is a better choice by far than any 
civilian can get in any shoe store. 

Expert civilian shoe fitters were sent out to more 
than 40 reception centers to train Quartermaster fitters 
in the use of the most accurate fitting machines devised. 
These experts are moved from camp to camp to train 
new men and to keep a constant flow of check data on 
fittings. A new double-unit foot measuring device was 
developed by the Quartermaster Corps. Other equip- 
ment includes: Resco single-unit, M1937 single-unit, 
complete set of short shoe detectors with each of the 
above, Resco metal size and width tester with each 
Resco machine, M1937 metal size and width tester with 
each M1937 machine, and shoe stretchers with adjust- 
able knobs, designed to stretch shoes to relieve pres- 
sure from painful corns and bunions. 

[TURN TO PAGE 25, PLEASE] 
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Dressy types, in this Saks Fifth Avenue 
(New York) window, rest on the seats 
of swings in which tape has been sub- 
stituted for rope. In the foreground 
are the flat-heeled types for walking. 


New Window Ideas 


Signposts to Fall 





The squirrel, blackboard and 
rule give a Fall and Winter 
setting for this display by 
Loveman, Joseph & Loeb of 
Birmingham, Ala. “Your feet 
deserve expert treatment” reads 
the sign, which attracts shop- 
pers to the men’s department. 





WHILE no accurate method of measuring the sales 
influence of windows has ever been developed, their 


importance is so obvious as to need no comment—par- 


ticularly in the times just ahead when patterns and 
colors will have been restricted at retail, thus making 
doubly necessary those types of windows the fix- 
tures and backgrounds of which tell a story in them- 
selves. 

While the temptation to spend money lavishly in 
order to achieve desired effects will be great, it is not 
necessary nor even desirable since economy of store 
operation is to be a paramount consideration. 

Shoes for civilian defense enlistees, for men and 
women industrial workers, for secretaries and the white- 


The wooden cart, semi-humorous re- 
ninder of civilian transportation prob- 
lems, is used not only as trim but as 
« display fixture in a window in- 
selled by Joseph Salon Shoes, Chicago. 


Outstanding among recent 
displays was this window in 
Selby’s Fifth Avenue store. 
The background was a large- 
size reproduction of the 
cover of a booklet, “How 
Can a Lady Help Win the 
War?”, which was prepared 
by the Styl-Eez Division of 
the Selby Shoe Co. 


collar class generally—and for all types when “dress-up” 
is the order of the day—can be shown against back- 
grounds suggesting the occasions for which the shoes 
are intended; and color in these backgrounds and in 
the fixtures can be made to complement the lack, or 
near lack, of color in the shoes. 

That the public will accept these war-restricted shoe 
styles is a foregone conclusion. This fact, however, can- 
not be made to serve as an excuse for sloppy windows. 
since competition for the business of the casual and 
transient trade will increase rather than diminish. Win- 
dow trim policy, therefore, should be directed toward 
obtaining a maximum effect with a minimum of money. 
This adds up to a maximum of ingenuity. 


Store Windows of the Future to Depend 
More on Trim and Less on Multiplicity 
of Style Because of War Restrictions. 
Ingenuity Needed to Achieve Maximum 
Effectiveness with a Minimum of Money 
Will Lead to Trims Which Tell a Real 
Story, Rather Than to Those Designed 


Merely to Attract Casual Attention 





| HAVE a new customer. She is a business girl, one who 
is earning good money. She is highly intelligent and 
holds an important executive or management job in a 
war industry plant. 

This new customer of mine, being smart, knows that 
appearance is a major factor in her future advancement, 
especially so with so many other capable women in their 
attractive twenties right in her own plant and even in her 
own department. 

Pride in appearance has developed a_ business-like 
spruceness, for take it anyway you want, this is just a 
matter of woman’s fight against woman for survival. 

This new customer, wise beyond her years, in this 
fight values that carefully groomed look. This she 
knows is high-grade window dressing for a really 
capable business girl. And she also knows that such an 
appearance will advertise her favorably with her male 
boss or bosses. 

A decent salary enables this new customer to buy 
wearing apparel of good quality and in perfect taste. 
That, too is a reason why girls who always have been 
considered well groomed, who come from fairly well-to- 
do homes but who are now on their own, find working 
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PITY THE 


by "TED" HUGGINS 


Proprietor of the Huggins Shoe Stores in 
Pasadena and on Wilshire Blvd., Los Angeles 


in war industry plants a satisfactory experience. They 
are now in a position to buy their “dream” shoes. These 
girls work hard and play hard. They know what is in 
good taste. 

These young people are the bulwark of my business. 
A precept handed down to me by my dad was, “If you 
have enough young people coming to your store, you 
will always have enough of the older folks.” 

To get a true slant on what these kids will want in 
time to come, one must meet them and think right down 
their groove. And there is only one place where that 
can be accomplished—right down on the fitting stool. 

Just before closing time, for instance, in troop 
three girls who give me a real education. I really go to 
school while serving them, as they do some serious 
shoe buying. : 

All are in their twenties, smart, clever and most at- 
tractive. One is a girl who always had everything given 
her by her family. She graduated from one of the best 
girls’ schools in the country. Her family is amply able 
to give her everything, but she prefers to be on her own. 

Number two has worked over a period of years since 
high school days. Advancement has come through 
ambition and ability—a typical girl who has succeeded 
by hard work. 

The third youngster happens to be one who never had 
spending money before, as she came from the very 
modest home of a widowed mother and three older 
sisters. Just the same, she always has had a taste for 
nice things and is now gratifying that urge in a sane 
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POOR WORKING GIRL . 


SHE'S USING HER INCREASED SALARY TO GRADE UP BUT 


SENSIBLY THINKS FIRST OF SHOES FOR BUSINESS WEAR— 


PARTY AND CASUAL FOOTWEAR STYLES COME SECOND 


and sensible way. For one thing, since childhood she 
has always wanted a nice alligator shoe and bag set, but 
never before has she been able to make a week’s pay 
satisfy this want. 

Let’s analyze this latter girl, for from her and her 
kind will come a great volume of business in good 
shoes. This kid just roamed around the store at will, 
looking in all kinds of boxes from shoes to hosiery, 
examining all the displays, for this was her first visit 
to a shoe store of this type. 


These photographs, taken in the out- 
side production department of the 
Lockheed Aircraft plant in Burbank, 
California, are by Erik Miller. They 
are typical of the girls described by 
Mr. Huggins, but are not necessarily 
his customers nor does the use of the 
photographs imply any endorsement 
of his store by Lockheed or by their 
individual employees as shown. 


About $250 would have covered the joint monthly 
income of her family a year ago. Now that they are 
pooling better than $650 month, the buying of a $55 
alligator bag is not extravagance. 

Our stores have a class trade and are in high-class 
neighborhoods. Merchandise has been bought spe- 
cifically for the younger trade who can afford the better 
things and who appreciate the smarter fashions. Now, 
instead of the customary “Charge it, please,” there is 

[TURN TO PAGE 23, PLEASE] 















THE War Production Board answered a 
number of questions recently asked 
about Conservation Order M-217, cover- 
ing production and style simplification 
of shoes. The answers are intended to 
clarify for shoe manufacturers, retailers, 
and tanners some of the restrictions im- 
posed by the order. The questions and 
answers follow: 


THREAD 


Q. After October 31, 1942, may stitch- 
ing thread made from reserved Egyptian 
cotton or reserved American extra staple 
cotton be used for imitation wing tips, 
imitation foxings, or lace stays and quar- 
ter markers serving no genuine function- 
al purpose? 

A. No. Over two-thirds of the cotton 
used in stitching thread for shoe uppers 
originates in Egypt and this source of 
supply is threatened. If this supply is 
cut off, the shoe manufacturing industry 
will be faced with a serious difficulty in 
as much as stitching thread made from 
short staple cotton has not proved satis- 
factory in shoe construction. Stitching 
thread of the type ordinarily used on 
shoes therefore is one of the critical and 
essential materials used in footwear 
manufacturing. In order to conserve our 
supply of this thread, the order prohibits 
its use for any nonfunctional purpose. 
Such thread may not be used for lace 
stays and quarter markers (except for 
stitching serving functional purposes) or 
for imitation wing tips, imitation foxings, 
or any other nonfunctional purposes. 

Q. Can threads of Egyptian and Amer- 
ican extra long staple cotton (as refer- 
red to in paragraph (c) (1) (xvii) of the 
Order) in existing inventory be used for 
braiding or embroidering eyelets? 

A. No. Any stitching thread made 
from reserved Egyptian cotton or reserved 
American extra staple cotton is not to 
be used for any decorative or other non- 
functional purpose, as stated in the or- 
der. 

Q. Is the use of reserved Egyptian or 
reserved long staple American cotton 











NEW ANGLES 


On the Footwear Conservation Order 


FURTHER CLARIFICATION OF M-217 IS 
WAR PRODUCTION BOARD 





(Work Sheet No. 2) 


thread for attaching bows to shoes per- 
mitted ? 

A. No. This constitutes a use of such 
thread for decorative purposes. 


GENERAL RESTRICTIONS 
ON STYLING 

Q. Under paragraph (c) (1) of the 
order, must all shoes having the features 
referred to in said paragraph be com- 
pletely manufactured and ready for pack- 
aging prior to October 31, 1942? 

A. An official interpretation of this 
point has been proposed and it is antici- 
pated that further information will be 
available shortly. 

Q. Are horizontal kicker-back seams 
running parallel to the sole or heel line 
permitted ? 

A. The kicker-back or other horizontal 
quarter seams are not permitted except 
on unlined shoes. 

Q. What constitutes a horizontal quar- 
ter seam? 

A. As the order states, a horizontal 
quarter seam is one which runs pre- 
dominately parallel to the bottom or sole 
and heel of the shoe. All predominately 
horizontal seams on the quarters of lined 
oxfords and other lined low quarter pat- 
terns are prohibited. 

Q. Does the restriction on horizontal 


YES 





Permitted under M-217 are horizontal 
quarter seams on unlined shoes. For- 
bidden by the order are horizontal quar- 
ter seams on lined shoes. A horizontal 
quarter seam is defined as one which 
runs predominately parallel to the bot- 
tom or sole and heel of the shoe." Mud- 
guards on quarters, collar seams, fox- 
ings and kicker-back seams are all hori- 
zontal quarter seams. The kicker-back 
seam shown here is permitted because 
it is on an unlined shoe. 

















ISSUED BY 










quarter seams apply to collar seams and 


foxings? 

A. Yes. It applies to both. 

Q. What about mudguards? 

A. Mudguards are permitted on vamps 
They are not permitted on quarters, be- 
cause as the order sets out, no horizontal 
seams are permitted on quarters. 

Q. Are backstays considered seam laps 
or overlay foxings? 

A. No provided they are genuine 
backstays and not foxings. 

Q. Do pieces of leather crossed over 
leather on vamps and quarters become 
seam laps if stitched together, within the 
meaning of the restriction on the width 
of seam laps? 


A. No. 


MATERIAL AND COLOR 
RESTRICTIONS 


Q. I have on hand (a) leathers finish- 
ed prior to October 16, 1942, and (b) 
fabrics dyed prior to September 13, 1942, 
the colors of which are not those pre- 
scribed in paragraph (f)(1) of the or- 
der. What procedure and reports are 
necessary in order that I may continue to 
use these materials? Please explain in 
detail. 

A. The order requires that, after such 
materials have been used, a certificate as 
to such use shall be filed with the Di- 
rector General for Operations. The peri- 
ods to be covered by each certificate are 
not specified in the order but it is recom- 
mended that one certificate be filed by 
each manufacturer after the end of each 
month, covering all the fabrics and leath- 
er of colors other than those specified 
in paragraph (f)(1) which were used 
during that month. 

Q. May footwear manufacturers use 
up multicolored fabric materials that 
were on hand prior to September 13, 
1942? 

A. Footwear manufacturers having 
multicolored fabric on hand prior to Sep- 
tember 13, 1942, may appeal to the Di- 
rector General for Operations for a ree 
sonable extension of time to use these 
materials in all-over shoes. 
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Q. Are slipper manufacturers having 
trimming material on hand prior to Sep- 
tember 13, 1942, permitted to use them 
up where such use would result in a two- 
tone slipper? 

A. Slipper manufacturers having 
shearling. rabbit fur, or other fancy 
materials useable only for trimmings, on 
hand September 13, 1942, may appeal to 
the Director General for Operations for 
a reasonable extension of time in order 
to use these materials. 

Q. Can slipper manufacturers continue 
to make men’s Everett slippers with one 
piece uppers, i.e. vamp and quarter cut 
in one piece and seamed up the back. 

A. Not without permission. 
manufacturers may appeal to the Direc- 
tor General for Operations for permis- 
sion to make one piece vamps and quar- 
ters for men’s Everett slippers. 

Q. Can slipper manufacturers use dark 
gray-black felt using solid black for trims 
as a match. 

A. Not without permission. He may 
file an appeal as directed in the order. 

Q. Can mottled or multicolored fabric 
in addition to one color fabric and combi- 
nation be used in padded sole house slip- 
pers provided the soles are of synthetic 
material ? 

A. Yes. If synthetic soles are used, 
padded sole house slippers can continue 
to be produced without regard to the two 
color restrictions in paragraph (c) (4). 

Q. Can hard sole footwear, including 
slippers, be made in combinations of both 
the fabric and the leather colors allowed 


Slipper 


Pieces of leather crossed over leather 
on vamps and quarters do not become 
seam laps if stitched together, within 
the meaning of the restriction on the 
width of seam laps, according to the 
latest interpretation of M-217. There- 
fore the piece of leather crossed over 
tongue of this Norwegian moccasin is 
permitted. Backstays ... provided they 
are genuine backstays . . . are nof con- 
to be seam laps or overlay fox- 
ings and are permitted. 


in the order if the soles are of synthetic 
material ? 

A. Yes. As stated under (e) (1) in the 
order, hard sole footwear, the soles of 
which are made of synthetic material 
tan combine the six shades of leather 
and fabric as permitted in the order in 
making 2-color or 2-tone footwear. 

Q. Can colors of fabrics other than the 
6 colors allowed by the order be used 


October 17, 1942 


in padded sole (flexible split leather) 
house slippers? 

A. Yes. Under paragraph (f) (3) re- 
strictions on the dyeing of fabrics do not 
apply to the dyeing of fabrics for use in 
padded sole house slippers. House slip- 
pers of this kind may be made out of 
monotone one-color fabrics in colors other 
than the six colors allowed in the order. 


Shoe manufacturers are forbidden to 
change dies from one design to another. 
They are not allowed, for example, to 
take the dies used on a pump and put 
them on an oxford. The general ruling 
on changing the design of a shoe or add- 
ing or eliminating perforations, stitch- 
ing, appliqués or braidings . . . which 
changes are interpreted as changing the 
design of the shoe . . is that such 
changes can be made only with the ex- 
press approval of the Director for Oper- 
ations and when they are made in the 
interests of leather economy. 


PATTERNS 


Q. May shoe patterns, bows or trim- 
mings, or perforation designs be com- 
bined in new ways to give a new effect- 
provided the patterns and materials are 
permitted under the order? 

A. No. Paragraph (d) prohibits the 
manufacture, with certain specified ex- 
ceptions of any footwear of a different 
design and construction from any foot- 
wear made by the particular manufac- 
turer between Sept. 1, 1940 and Sept. 
10, 1942. The intent of this provision 
was to freeze the identical style and ap- 
pearance of each of the several shoes 
made by a manufacturer during the past 
two years. For this reason the definition 
of “Design and Construction” expressly 
states that any two items of footwear of 
the same design and construction are 
necessarily identical, except in size. 

Q. Under the restrictions on style in 
paragraph (d) of the order may dies 
and lasts on order prior to Sept. 10. 
1942, be used when delivered? 

A. Yes, if they do not conflict with the 
other restrictions in the order. 

Q. Is specific authorization by the Di- 
rector General for Operations needed to 
convert a leather pattern to a cloth pat- 
tern for the purpose of effecting an 
economy in the amount of leather used? 

A. Except in those particular instances 
where it is necessary to change the de- 


sign and construction of a shoe to the 
extent required to comply with the pro- 
visions of paragraph (c) no changes in 
design and construction may be made 
without express approval of the Di- 
rector General for Operations. A manu- 
facturer therefore can not convert a 
leather pattern into a cloth pattern or 
vice versa for the purpose of adding style 
to a line. If his purpose is to effect 
economy in the amount of materials used 
he should apply to the Director General 
for Operations for permission to make 
the desired change. 


Q. Does the adding or elimination of 
perforations, stitching, appliques, or 
braidings change the design of the shoe? 


A. Yes. However, it will be 
that changes in design are authorized 
when necessary to comply with the order. 
The order also states that the Director 
General for Operations may make excep- 
tions to the restrictions on styling in 
favor of patterns or designs which will 
conserve leather or other material. 


noted 


Q. In view of the possible exhaustion 
of elasticized. materials, can any new 
patterns be purchased to make the shoe 
out of available materials? 


A. The order reads that 
can be changed to meet the restrictions 
in the order. It does not mention 
elasticized materials or goring, but if 
elasticized materials no longer are avail- 
able and because of their elimination a 
given shoe manufacturer would need new 


YES 


equipment 


f; 


7 
AY 


It is not considered that a metal buckle 
or eyelet constitutes an additional color 


on the shoe. It is therefore permitted. 

But, metal buckles and eyelets must have 

a strictly fuctional purpose since the use 

of metal for decorative purposes is pro- 

hibited. Buckles are also forbidden on 
boots or work shoes. 


patterns, application may be made for 
the equipment necessary by appeal to 
the Director General for Operations, War 
Production Board, Washington, D. C. 


Q. Can shoe manufacturers ehange 
dies from one design to another—for ex- 
ample, can they take dies used on a 
pump and put them on an oxford? 


A. No. Shoe manufacturers are re- 
stricted from making any changes in de- 
sign other than changes required by 
paragraph (c). 

[TURN TO PAGE 24, PLEASE] 
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OFFICERS of the armed forces of the United States 
have developed the comforting habit, while in New York 
City, of strolling along Madison Avenue until, at the 
corner of East Forty-fifth Street, they reach the na- 
tionally-known store of Abercrombie & Fitch Company, 
where a foresighted management long ago wisely 
planned to have on hand at all times a large stock of 
pretty much everything officers wear or carry around 
with them. 

Contacting the Army, Navy and Marine Corps, 
Abercrombie & Fitch executives quickly determined, at 
the start of the war effort, exactly what the store would 
need in order to make this store-wide policy one hun- 
dred per cent effective. Not the least of these items was 
footwear, the management of which department is in 
the capable hands of Frank C. Howard, a man with 
long experience in filling the shoe needs of the male 
half of the population. 

First on his list of buys were the conventional blucher 
oxford types with plain toes. The line selected, that of 
the Heywood Boot and Shoe Company of Worcester, 
Mass., is made over lasts designed specifically for that 
type of shoe, because the plain toe model, as explained 
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DIVIDENDS 
In Officers’ Shoe Trade 


Display stand in the men’s shoe department of 
Abercrombie & Fitch Company, showing a wide 
range of oxfords, high shoes and boots of the type 
preferred by officers in the military service of the 
United States. Luggage is another important item. 


by Mr. Howard, allows entirely too much toe room if 
made over the same last, for instance, as that which 
ordinarily would be used for a dress shoe with tip and 
full toe box. 

These were bought in army brown, black and white 
—the latter two, of course, for the Navy. Later, the 
quantity of the brown was doubled when the Navy 
elected to adopt the new Summer uniform of light tan 
fabric and issued permission to its officers to wear tan 
shoes with that outfit rather than the black which had 
been designed originally for wear with Navy blue uni- 
forms and which had, incongruously enough, carried 
over when the light-weight uniforms first appeared. 

These three shoes, all made over the same last, and 
selling at $12.50 with a less than normal mark-up, con- 
stitute the great bulk of the shoes sold to offlicer- 
customers and multiple-pair sales are so common as to 
cause little comment. In fact, Navy men, usually far 
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ABERCROMBIE & FITCH COMPANY OF NEW YORK, GETTING 


INTO THE GAME EARLY, FINDS THAT MULTIPLE-PAIR SALES 
ARE A COMMON EXPERIENCE TO ARMY, NAVY AND MARINE 
OFFICERS ABOUT TO DEPART ON TOURS OF ACTIVE DUTY 


away from their bases of supply for longer periods than 
is the case with the Army, have been known to buy six 
pairs at a time—two each of the tan, black and white. 
Four-pair purchases are even more numerous and two- 
pair orders are almost the normal order of the day. The 


A complete catalogue of uni- 
forms and equipment for officers, 
plus pamphlets for aviators and 
those engaged in civilian defense 
work are used with good effect 
in reaching the market by mail. 


October 17, 1942 


monk type strap model with buckle is good but less 
popular. 

Although the department, or that portion of it which 
caters to officers, 


is run on the “fewer styles and more 


[TURN TO PAGE 25, PLEASE] 


Frank €. Howard, manager, dis- 
cusses the popular plain toe ox- 
ford with a civilian. These also 
are good customers for at least 
some of the styles designed espe- 
cially for Army and Navy needs. 
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The Editor’s 


Outlook 


by ARTHUR D. ANDERSON 
EDITOR * BOOT and SHOE RECORDER 


Share and Share Alike 


IT’S not easy for men in business to give serious thought 
to any subject that doesn’t directly walk down their 
path of business. We found that out when we started 
this children’s crusade in print for reclaimed rubber 
compound for children’s shoes. 

So many men keep their minds in water-tight com- 
partments that they can’t see thirty-one million children 
up to the age of 14; because their blinders are set for 
the hot fashion trade in feminine footwear, between 
16 and up. 

Even in the field of rubber, the emphasis is put upon 
rubber tires, with some little thought given to rubber 
boots and weather protective footwear. The Baruch 
report, voluminous as it was, had only a casual clause 
on the subject of heels and soles; and as eminent an 
authority as Leon Henderson walked down the line of 
thinking that tires were the one important thing for 
which to claim the reclaimed rubber. He almost prom- 
ised a set of tires or retreads for every car in America 
that could be justified as having a war utility purpose 
(ain’t we all in it?). The first and best tires go to 
trucks and commercial vehicles. The next best to doc- 
tors, nurses and clergy. The B-Book holders, who drive 
several persons to work, rate next consideration and 
even the average drivers will not be left entirely in the 
lurch. 

Well, once again, let’s share and share alike and if 
there is a crying need for rubber soles in children’s 
shoes and work shoes, let’s see to it that we share the 
reclaimed rubber compound on the basis of funda- 
mental values to the health and energy of children on 
foot. 

Let’s look at this statistically: The average weight of 
a passenger car tire is 2144 pounds; a truck tire 69 
pounds; four passenger tires equal 86 pounds; four 
truck tires—276 pounds. Then figure a pair of chil- 
dren’s average reclaimed rubber composition soles at 
one pound and you can readily see that the reclaimed 
rubber will go farther and will serve better as a tread 
surface for children’s shoes than it will for many a car 
and many a truck that isn’t in full-time operation. 

We are hammering this subject again because Wil- 
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liam M. Jeffers, the Rubber Director, is now suffering 
from pressure group trouble. We represent no pres- 
sure group, only a faith in his sense of values because 
as he declared before the Senate Committee: “I think 
every one should know where I stand. I am especially 
interested in the man who eats in the kitchen.” 

So, by these tokens, we lift our voice for a proper 
consideration of reclaimed rubber content as an ele- 
ment in children’s footwear not to be ignored, because 
the amount of reclaimed rubber involved is small in 
comparison with the cry of other forces. 

If Mr. Jeffers wants to find out for himself, all he 
needs to do is to walk down some of the side streets of 
Washington; go into some of the shoe repair stores and 
see how short-lived some of the children’s shoes are for 
want of good sole substance. 

Remember, we have had no rubber-soled tennis shoes 
manufactured since last Spring. The majority of boys 
and girls have enjoyed for dozens of years the activity 
that resilient sole material gives. When these types of 
shoes were discontinued, the burden of supplying soles 
was thrown onto sole leather and everyone knows that 
sole leather is as variable as the hides of the animals 
around which it was Nature’s wrapping paper. In due 
time, synthetic rubber will find its place but, in these 
early experimental days, the batches may vary all the 
way from loose to brittle compounds. 

Of the reclaimed rubber compound we do know that 
it has proven its great usefulness in sole material. So 
much so that it has amazed experts. It has proven its 
wear in the Army and we have reached that stage of 
cooperative interest where even the leather man himself 
is keenly interested in rubber for its sole values in war 
times. 

Be it also known that the sole and heel compound is 
a product of the molds of a lot of small factories 
throughout the country and in no way presents any 
crying problem of manpower. 

So let’s wrap it all up and bounce the ball right into 
the lap of Mr. Jeffers and his associates in Washington 
as a plea for better wearing footwear of a utility char- 
acter for the children of America. 
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Pity the Poor Working Girl 


[CONTINUED FROM PAGE 17] 


a steadily growing number of requests to “Please cash 
this payroll check.” And that transition has changed 
the entire tenor of our merchandising setup. 
Each of these three girls revealed a highly significant 5 H Oo E 
trend of thought—each bought the shoes, bags, hosiery 
and findings in relation to a definite need. Each selected 
item meant something, for feet are a real part of living | aa, . 


today. hs 
y y s ss r a very careful study : 4 PATENTED COMFORT 
My new customers dress after a y j . ; me one 


of themselves. Some need the high heel heights, others . we 1. Patented Shank 
achieve carefully groomed smartness from tailored low | , “ jae pane _ 
heels. Not one of my new customers has stopped buy- | 4. Corvect Arch 
ing pretty shoes, but they are selecting footwear which | Fitting 3 
means something. 
Here is what one girl selected: All high heels. Brown 
alligator spectator. Blue calf pump. Black calf pump. 
Black suede sling pump for date wear. Red kid sandals. 
White linen sandals (this is Southern California, re- 
member.) A slack shoe, she being the type who does | ster 
not go in much for casuals. Seto ae 
Always, the first shoes to be selected by my new cus- 
tomers are those for business wear, with part and casu- 
als of secondary importance. In-Stock No. 312 
Being shrewd buyers, these girls, in selecting good Se. Bien ae Shek, On 
quality merchandise, are intensely interested in learning leather lined, heavy sole, 
the approved ways of keeping their purchases fresh and super-flexible. 
new looking, and this is reflected in sales of cleaners 
and dressings. ”~ In considering the increased market for Wright 
Shoe buying expeditions for my new customers are 
not casual daily fare, but carefully thought-out events. 
Time is so all important to them in their business life 
that the selection of shoes is done completely at one makes all Army officers your prospects. And it’s 
sitting. . 7 . 
These new customers of mine are the kids who will PR SER OEE «5+ SD SSD 


Arch Preserver Shoes, take a look at the smart style 


shown above. It’s a military model . . . which 


keep the place going—not me. I am just the fellow tremendous group of men who want honest-to- 
who works here and writes out the sizes for the goods goodness foot comfort. Smart dealers admit that 


they will want. the Wright Arch Preserver Shoe is ESSENTIAL 
to their business . . . as well as to men who want to 


Students to Sell Shoes keep on their toes for the war effort. 
Rochester, N. Y.—Shoe stores are among the retail 
ttablishments of this city which expect to benefit as a at the Palmer House 
result of a plan announced by Howard C. Seymour, co- 
ordinator of child services of the Board of Education, : . 
lorecruit 1000 boys and girls from city high schools to National Shoe Fair 
telieve the shortage of help in the stores. 
Shoe stores are among those who have been using WRIGHT 
display advertisements for workers to replace the large 
tumber of salespeople who have gone into military ser- A fi Pp e e 
vie and others who have been attracted by the higher r¢ r S erv F 
Wages paid in war industries. The pupils will work SHOES 
after school hours and Saturdays. E. T. WRIGHT & CO., Inc., Rockland, Mass. 
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New Angles on the Footwear Conservation Order 


Q. Is it permissible to zig-zag a piece 
of scrap upper leather on the front end 
of a cut-off vamp to go under a tip on 
men’s shoes in place of a full vamp un- 
der the tip? 

A. Yes. 

Q. Where a design of a shoe calls for 
a seam lap between the vamp and tip of 
not over one-half inch, must the excess 
leather be trimmed off on_ individual 
shoes where a seam lap over one-half 
inch is produced through the use of. a 
composite pattern on several different 
lasts and the tip is moved back and 
forth to care for the various last lengths? 

A. No. Where the design of the com- 
posite patterns do not carry a seam lap 
one-half inch or less—and the majority 
of the shoes made by the use of a com- 
posite patterns do not carry a seam lap 
in excess of one-half inch—the excess 
leather on the shoes having a lap over 
one-half inch need not be trimmed off. 
This applies only to the seam lap be- 
tween the tip and vamp. 

Q. What about an_ unlined 
quarter that uses an overlay foxing to 
make a counter pocket? 

A. Full overlay tips and full overlay 
foxings are prohibited on all shoes ex- 
cept work shoes. Any other oxfords or 
low quarter patterns are restricted to 
lap seam tips and foxings. 


whole 


Q. Under (c) (vi) quarter collars are 


YES Pa 


aS 


Weaving leather or synthetic materials 
onto a leather vamp or quarter is for- 
bidden. A single row of imitation leather 
running in and out of a leather vamp 
comes under the restriction. One single 
piece of leather put through a slit in 
another piece of leather is not con- 
sidered woven. The ruling does not ap- 
ply to materials which serve a functional 
purpose as lacing, i. e., the lacing around 
the top of a moccasin quarter. Woven 
bows are permitted. On wooden or syn- 
thetic soles, woven vamps and quarters 
are, of course, permitted. 


V) 


denied except on unlined shoes and 
padded sole house slippers with cloth 
uppers. Does this mean that rayon or 
other fabrics sewed along the top line of 
a shoe either under or over the quarter 


is considered a collar? 
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| CONTINUED FROM PAGE 19] 


A. Yes. Any trimming material run- 
ning parallel to the uper quarter line is 
considered a quarter collar. 





Any trimming material running parallel 
to the upper quarter line is considered 
to be a quarter collar and is forbidden 
under the Order. The ruling applies to 
the use of fabrics sewed along the top 
line of a shoe either under or over the 
quarter. The only permitted use of quar- 
ter collars is on unlined shoes and 
padded sole house slippers with cloth 
uppers. The faille trimming on this shoe 
is therefore not permitted under M-217. 


Q. Must hard sole slipper colors fol- 
low exactly the 6 colors of leathers al- 
lowed under the order? 

A. Yes. On hard sole slippers the six 
colors apply to slipper manufacturers 
as well as to shoe manufacturers. 

Q. Can leathers other than the colors 
permitted by the order that were dyed, 
colored, or finished prior to the dates 
specified in paragraph (f) of the order 
be used up? 

A. Yes. Monotone shoes made of pro- 
hibited colors dyed prior to the dates 
specified in paragraph (f) can be pro- 
duced by filing a certificate with the Di- 
rector General for Operations as stated 
in paragraph (c) (5) of the order. 

Q. Do all shoes have to be of one 
color, including platform sole play type? 

A. Yes. Coverings on platforms and 
wedge or spring heels must match the 
vamp and quarter Bows, etc., 
must also match the color of the vamp 
and quarter material. 

Q. Can the uncut pieces of 2-tone or 
2-color shoes cut prior to September 13 
now be cut to complete these shoes? 

A. No. After Sept. 12, 1942, no per- 
son may cut any piece of leather to be 
used in the manufacture of footwear of 
2 or more separate contrasting colors. 


color. 


COLORS, EMBOSSING 
AND ANTIQUING 


Q. On footwear the soles of which are 
made wholly of materials other than 


leather or rubber, can colored uppers be 
used other than the 6 specified colors 
after those on hand are used up? 

A. Subject to paragraph (f) (3) 
no colors other than the 6 shades al. 
lowed in the order are permitted, but 2. 
color combinations are permitted out of 
these 6 shades in both leather and fab. 
rics if the soles are made wholly from 
materials other than leather or rubber 
as permitted in section (e) (1) of the 
order. 

Q. Are tanners permitted to make 
upper leather colors other than the 6 
colors allowed in the order for export 
shipment? 

A. No. The order requires that tan. 
ners make no other shades of upper 
leather than the six shades specified for 
either domestic or export use. 

Q. Can different textures of leather or 
materials be combined provided they are 
of the same color, such as kid. alligator, 
calf, suede, etc.? 

A. The order specifically states that 
there are not to be put into process any 
leathers or fabrics for the manufacture 
of footwear of more than one coler. A 
smooth brown leather shoe with a saddle 
of brown print or brown smooth leather 
to match the color of the vamp and quar- 
ter is permitted. A black suede shoe 
trimmed with a black patent 
black print or black smooth 


can be 
leather. 





YES 


Different textures of leather or materials 
may be combined, provided they are of 
closely matching colors. A smooth brown 
leather shoe may have a saddle of 
matching brown print or other surface. 
A black suede shoe may be trimmed with 
black patent leather, etc. No two-tone 
effects may be used in genuine reptile 
or print leathers under the Order. No 
two-tone effect is permitted in antiquing 
and no colors except the permitted col- 
ors allowed in antiquing. 


leather. A brown suede shoe may be 
trimmed with a brown print, brown pat- 
ent or brown smooth leather that 
matches the brown suede vamp and 
quarter. Two-color prints are no longer 

permitted, after Sept. 12, 1942. 
Q. Can genuine reptile skins consist- 
[TURN TO PAGE 26, PLEASE] 
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Big Dividends in Officers’ Shoe Trade 


[CONTINUED FROM PAGE 21] 


sizes” principal, Mr. Howard has also 
developed a sizable volume of business 
on what might be termed military spe- 
cialty footwear. 

One of these is a copy of the English 

chukker boot. This is a half-boot of 
leather, of course, which, fitting tight- 
ly around the leg just above the ankle, 
has been found ideal for wear at base 
camps where much of the surface of 
the ground consists of dust and peb- 
bles. These, the boot keeps out—serv- 
ing that purpose much better than the 
conventional oxford and serving, also, 
as a better “anchor” for the laced 
gaiters worn by some branches of the 
army. 
Next on the list is the eight-inch 
aviator’s boot, sheepskin lined and 
made with the Sperry Top-Sider rub- 
ber sole which enables the wearer to 
step out on the wing without danger of 
slipping and without scuffing the finish 
of the wing surface. Most interesting, 
however, is the mosquito boot designed 
for wear in the tropics. This is 16 
inches high, is made of light-weight 
goatskin, is unlined and is equipped 
with a shir string around the top 
which makes it easy for the wearer to 
exclude the insects and ticks with which 
the hot climate sections of the globe 
abound. To make assurance doubly 
sure, the boot is zipper-fastened up the 
front. 


In setting up this policy of catering 
to the officer class, Abercrombie & Fitch 
Company had, it is true, at least one 
advantage over competition—a nation- 
ally known name—a reputation for 
high quality. Much of the ground work 
already had been done. The store and 
its merchandise was then, as it is to- 
day, known in many of those sections 
of the country from which officers have 
been recruited. Only one more move 
was necessary—to reach the prospect 
directly after his induction. 

So there came into existence, via the 
advertising department, a complete 
catalogue of uniforms and equipment, 
a folder featuring aviation specialties 
and, decidedly original, another folder, 
featuring equipment of various types 
for those engaged in civilian defense— 
mostly cold weather items. Although 
not pictured in this civilian defense 
folder, Mr. Howard reports the sale 
of many pairs of the warm aviation 
boots to air raid wardens. 

Catalogue and folders are sent to a 
selected list, kept up to date. They 
have created customers where none ex- 
isted before. They have retained as 
customers those who formerly were 
purchasers of civilian equipment, as 
they transferred from civilian activi- 
ties to the more important duties of 
our army and navy. 





Fitting Army Feet 
[CONTINUED FROM PAGE 13] 


The new regulations provide that 
men doing the fitting must have had, 
if possible, at least 2 years of experi- 
ence as shoe fitters in civilian life. 

Careful study has resulted in the re- 
designing of shoe-fitting rooms at each 
post, camp, or station. 

The basic Army shoe has a corded 
half-rubber sole, applied to a full 
leather sole. This construction gives 
from two to three times the wear of the 
old leather sole. The rubber composi- 
tion used in both the tap sole and the 
heel is made from reclaimed materials 
in order to conserve the critical sup- 
Ply of crude rubber. The Army pro- 
vides this basic shoe in 238 sizes at all 
reception centers. The same shoe, with 
hobnails, is provided for certain task 
forces. The basic model serves equally 
well on the steel plates of tanks and 
other mechanized equipment and on 
the ground. 

In addition to the service shoe, a low 
quarter tan oxford replaces the garri- 
son shoe of the last war. At present 
this is restricted to the use of aviation 
cadets, hospital troops and a few other 
Specified uses. 

_ This is a war in the Arctic, tropical 
jungles, mountain tops and desert 
wastelands. The Army has more than 
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a score of styles of shoes and boots to 
meet the combat conditions of the 
United Nations’ far-flung battlefields. 

The paratroops, for example, have 
shoes with high tops and special rubber 
heels. For cold climates, thé Army is 
supplied with several types of shoes 
and boots unheard of during the last 
war. There is a 12-inch waterproof 
boot, built on a heavy sole and with 
waterproof construction throughout. 
There is a combination ski and moun- 
tain climbing boot. There are the 10- 
inch and 12-inch shoe pacs with rubber 
bottoms and waterproof leather tops. 
And a new addition is the mosquito 
boot, developed to discourage the poi- 
sonous proboscis of the tropical pest. 
Another newcomer is the desert boot 
with canvas top and leather sole. A 
close relative is the jungle boot, with a 
rubber sole. 

Even the age-old secrets of the 
Eskimos have been probed by the Army 
Quartermaster Corps, and mukluks are 
issued to some of the troops assigned 
to frigid elimate. This is a moccasin 
type of shoe, with nonfreezable leather 
bottoms and cloth tops- which allow 
circulation of air around the many 
pairs of heavy woolen stockings. An 
airproof shoe would permit perspiring 
feet to freeze. Tests at below 40 de- 
grees below zero have proven the 
effectiveness of this design. 














SERVING A NATION 
ON ITS FEET 


Upon the shoulders of the 
shoe retailer rests the re- 
sponsibility of helping de- 
fense workers select shoes 
that will give them the great- 
est comfort and leave their 
mind free to think clearly on 


the job. 


While many of today’s war 
workers learned years ago 
the need of proper footwear, 
there are countless thousands 
who, unused to working on 
their feet, are for the first 
time realizing that shoes 
have an important role to 
perform. 


Long a leader in the comfort 
shoe field, the Health Spot 
Shoe is easily the favorite 
among men and women en- 
gaged in defense work. This 
means that the demand for 
the Health Spot Shoe is 
greater than it has ever been. 


In normal times, a situation 
of this kind would be cause 
for rejoicing. But we're in a 
war, and our only reason for 
rejoicing at this time is that 
we have an essential product 
which helps the war worker 
stay on the job. 


This is not our only contri- 
bution to the war effort, as 
we are making men’s Navy 
High Shoes and dre’ making 
fewer Health Spot Shoes for 
civilian use. 


By concentrating on fewer 
numbers, we hope to make 
Health Spot Shoes reach as 
far as possible. This is our 
pledge to the men and 
women who find in Health 
Spot Shoes the answer to 








their comfort and _ service 

needs. 

MUSEBECK SHOE COMPANY 

Danville IMinois 
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ing of water snakes, boas, pythons, etc., 
be used in all-over shoes where the skins 
havesblack markings? 

A. Such skins should be dyed in such 
a way that no 2-tone effect will be pro- 
duced on the shoe. Where such skins 
are already on hand, the only recourse 
is the Appeals Clause. 

Q. What types of print leathers or 
genuine reptile leathers are permitted 
under the order? 

A. Print leathers and genuine reptile 
leathers must be in solid colors match- 
ing the colors referred to in paragraph 
(f) (1) subject te unavoidable deviation 
in shade normally experienced in finish- 
ing leather. Slight variations in appear- 
ance conceivably may be caused by the 
embossing of such leather. but care must 
be exercised that the valleys and top- 
pings are matched. 





YES 





Natural, brown or black soles and heels 
may be used on white shoes having 
leather or imitation leather or built-up 
heels. The two-fone restrictions exempt 
the color of soles and for this purpose 
the heel is considered a part of the soie. 
The heel also can be finished in naturai, 
brown or black to match the sole. 


Q. What is the status of antiquing? 

A. While some manufacturers have ex- 
pressed doubt as to how far the order 
goes in the direction of preventing 
antiquing, it is clear that antiquing is 
permitted so long as it does not result in 
a 2-tone effect or in a color other than 
those mentioned in paragraph (f) (1). 

Q. May I dye a white satin pump 
some other color? 

A. There seems to be some doubt as 
to whether the language of the order pro- 
hibits a retailer from dyeing a satin 
pump some other color. However, the 
orignal intention of the order was to 
limit the color of all shoes to those 
specified. 

Q. Can shoes be design embossed? 

A. Yes, provided they do not throw 
2-tone or 2-color effects. 

Q. Can bows be added to shoes which 
do not carry them before September 
10th? 

A. No. 
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New Angles on the Footwear Conservation Order 


[CONTINUED FROM PAGE 24] 


Q. Are bow manufacturers allowed to 
make and sell new styles of bows? 

A. No. No new bow dies or patterns 
allowed other than those used or on 
order prior to Sept. 10, 1942. Bows are 
not interchangeable to make new de- 
signs other than those used in the period 
specified. 

Q. Does a clear plastic band on a bow 
or a clear plastic bow constitute a sec- 
end color? 

A. Yes, it does. Bows must be of the 
same color material as the vamp and 
quarter and they must be of one solid 
color. No 2-color effects are permitted. 

Q. Can a bow be woven or laced? 

A. Woven bows are not restricted in 
prragraph (c) (1) (v). 


WOVEN VAMPS AND 


QUARTERS 

Q. Does the restriction on woven 
vamps and quarters in the order apply 
to woven leather sandals for men, 
women, and children? 

A. Yes. Woven vamp and quarter 


sandals are denied by the order. How- 
ever, putting one single piece of leather 


through a slit in another piece of 
leather is not considered woven. 
Q. Does a single row of imitation 


leather running in and out of a leather 
vamp come under the restriction on 
woven vamps? 


A. Yes. Weaving leather or synthetic 
materials onto a leather vamp or a 
quarter is denied in the order. This 


does not apply, however, to materials 
which serve a functional purpose as 
lacing, i. e., the lacing around the top of 
a moccasin quarter. 

Q. Can woven leather sandals be 
manufactured with synthetic soles as de- 
fined in (e) (1)? 

A. Yes. Woven sandals may be 
manufactured provided rubber or leather 
soles are not used in their construction, 
as stated in (e) (1). However, only 
the six leather colors mentioned in the 
order are to be used in two or more 
color combinations when synthetic soles 
are used. 

Q. If a majority of the production of a 
given factory consisted of sandal type 
woven patterns which are denied under 
the order, may such factory replace these 
patterns in order to conform with the 
order? 

A. He may appeal to the Director 
General for Operations making his case 
clear, being specific as to what replace- 
ments he finds necessary to make. 






BUCKLES—EYELETS— 
STUDS—RAWHIDE LACES 


Q. What is the status of the 
buckles and eyelets? 


use of 


A. There are several aspects to the 
buckle and eyelet question. In the first 
place, many inquiries have been received 
as to whether the use of metal buckles 
creates an additional color on the shoe, 
which would be prohibited under para. 
graph (c) (4). It is not considered that 
a metal buckle or eyelet constitutes an 
additional color on a shoe. However, it 
should be observed that any such metal 
buckles and eyelets must serve a strictly 
functional purpose since the use of metal 
for decorative purposes is prohibited by 
paragraph (c) (1) (xvi). It should 
also be observed that the use of any 
buckles on boots or work shoes is re. 


NO 


All shoes have to be of one color, in- 
cluding platform sole play types. Bows 
must also match the color of the vamp 
and quarter material. A bow or other 
trimming of a clear plastic is considered 
to be a contrasting color and is not 
allowed. Any shoe made on a sole other 
than leather or rubber may be made in 
two or more contrasting colors but no 
colors except the four permitted colors 
and black and white may be used. 


stricted by paragraph (c) (1) (xiii). 

Q. Can rawhide laces be used in work 
shoes where the laces do not match the 
uppers? 

A. Under a. strict 
paragraph (c) (4), which expressly ap 
plies to lacing, they can not be used. 
In order to utilize these laces it will be 
necessary for manufacturers to appeal to 
the Director General for Operations. 

Q. Are studs allowed for purely fune- 
tional purposes, such as stapling the 
front part of the quarter on a work shoe 
to the vamp? 

A. Yes. Studs are allowed for purely 
functional purposes such as stapling tw 
pieces together in order to strengthen 
the joints. 


construction of 


HEELS—LASTS 


Q. Can natural, brown, or black soles 
and heels be used on white slices having 
[TURN TO PAGE 31, PLEASE] 
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Approves November Dates for Shoe Fair 





Harold C. Keith Applauds Manufacturers’ and Retailers’ 
Associations for Choice of Earlier Dates This Year; 
Looks for More Buying at November Show 


New YorK—In a statement released 
by the National Boot and Shoe Manu- 
facturers Association, Harold C. Keith, 
president of Geo. E. Keith Company 
and past president of the National 
Association, said: 

“Some years ago, I was privileged to 
attend the British Shoe Fair in Lon- 
don, and, later, the French Shoe Fair 
in Paris. These Fairs were strictly 
‘buying ’ Fairs, they made no arrange- 
ments for educational features or en- 
tertainment. In comparing these Fairs 
with our own January National Shoe 
Fair, where comparatively little buying 
has been done, it seemed to me the ideal 
Fair would be a compromise between 
the two, for I am a believer in a moder- 
ate amount of educational meetings and 
entertainments. I believed if the Fair 
could be held at an earlier date and 
more emphasis be placed on buying and 
less on entertainment, we would gradu- 
ally achieve this ideal and, perhaps, 
convince those manufacturers now 
opposed to all Fairs that this National 
Show can be a paying and beneficial 
meeting for both retailers and manu- 
facturers. 

“President Volk, of the National 
Shoe Retailers’ Association, has ex- 
pressed his belief that now that the 
show is to be held November 2nd to 
ith, it will be a real ‘buying’ show; for 
he pointed out that in this emergency 
itis probable salesmen will be able to 
make only one trip this season, and in 
view of the scarcity of materials and 
late deliveries retailers will wish to 
place their orders early. 

“Such a gathering as this promotes 
confidence throughout the trade, gives 
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to buyer and seller alike an opportunity 
to confirm their own judgment early, 
in light of what the rest of the Indus- 
try is doing, and enables them to get 
squared away for the vital production 
and selling job ahead of them. Further- 
more, that old bugaboo of the shoe 
traveler, ‘Guess I’ll wait until after a 
January show to do my buying’ will be 
changed this November to ‘I am glad 
to see you, I am ready to buy right 
now.’ 

“The Walk-Over organization feels 
the real value of the Fair is to get 
our people together so they may com- 
pare notes and exchange experiences, 
see what is being produced in the in- 
dustry, then place their orders and re- 
turn home with confidence in the shoes 
bought, with all signals flashing the 
green for ‘GO.’” 








Philadelphia Merchants 
Hold Annual Meeting 


Pa. — The 
meeting of the Philadelphia Shoe Mer- 
chants Guild, the membership of which 
takes in Chestnut Street stores, was 


PHILADELPHIA, annual 


October 6th at 
The following 


held on Tuseday, 
Kugler’s Restaurant. 
were elected directors: Milton Harper, 
Milton Dalsimer, Leander Claflin, 
Jonas Goldman, J. West, Stanley C. 
Berger. The board in turn elected the 
executives: President Belfield, vice- 
president, A. H. Geuting, and secre- 
tary-treasurer, Cal. J. Mensch. 

After general discussion of the 
problem of fitting shoes to stockingless 
feet, which promises next Summer to 
be a serious matter, it was ordered 
that a petition be submitted to the 
Health Department for its endorse- 
ment, asking for an ordinance requir- 
ing that no shoe store be allowed to 
place a shoe on an uncovered foot. H. 
Walter Scott of Boor AND SHOE RE- 
CORDER was requested to draft the peti- 
tion. 

Action through the Better Business 
Bureau and through the office of OPA 
here was sought to correct any abuses 
or misrepresentations that might be 
made by so-called cancellation and 
clearance stores throughout this terri- 
tory. The subject was referred to a 
committee, composed of A. H. Geuting 
and Stanley C. Berger. 

A resolution was passed addressed 
to the Office of Price Administration 
in Washington, asking for a return of 
the authority recently taken away from 
the Philadelphia office of that bureau, 
and that the Philadelphia office be 
elevated to the position of a regional 
office. The purpose is to speed up 
answering questions brought up by re- 
tail merchants, which first have to be 
relayed to New York and frequently 
tc Washington before an answer can be 
given. 
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COLONIAL 


NATURAL SOLE 


SPLITS 


the other fellows use them, and 
their shoes have better edges... 
more uniform color ... wear 
longer ... and sell easier.” 
Samples on request. 


COLONIAL TANNING CO. 
BOSTON, MASS. 


also producers of work shoe splits 
and Colonial Patent 

























FRIEND MERCHANT 


After you have read this issue of your 
Recorder pass if around among your 
salespeople. 

For we are living in a changing age, 
and, "to know is to survive”. 

Recorder's staff of editors are close 
students of today's shoe and leather 
trends and changes. 

Your salespeople will be better sales- 
— if they study the Recorder each 
week. 





Consultant in 
Procurement Division 


New YorkK—Henry M. Hubshman of 
H. M. Hubshman Bro., factors, is now 
a consultant at Washington, D. C., in 
the Procurement Division in the Office 
of the Quartermaster General, Price 
Adjustment Section. 

“This section handles the re-negotia- 
tion of contracts of suppliers to the 
Quartermasters Corps. 





Jacob I. Werman 


BROOKLYN, N. Y.—Jacob I. Werman, 
associated with A. Werman & Sons, 
manufacturers, died at his home re- 
cently. Mr. Werman had been con- 
nected with the firm for over 25 years. 
He was _ exceptionally well-known in 
the industry and allied trades. 

Survivors are his widow, Anna, and 
two sons, Harold and Stanley. 
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August Production 
Shows Decrease 





PRODUCTION OF BOOTS, SHOES. AND 
SLIPPERS. OTHER THAN RUBBER 


























WASHINGTON, D. C.—Production of 
footwear during August, 1942 amounted 
to 38,586,091 pairs, a decrease of 7.4 
per cent compared with July, 1942, and 
a decrease of 15.1 per cent as compared 
with August, 1941, according to figures 
released recently by the Bureau of the 
Census, Department of Commerce. 

August, 1942 production of govern- 
ment shoes, totalling 3,727,266 pairs, 
was slightly higher than the July pro- 
duction of 3,677,551, and much more 
than double the August, 1941 produc- 
tion of 1,359,852 pairs. The eight- 
month comparison, however, shows that 
the January-August total this year was 
26,064,069 pairs, an increase of approx- 
imately 189 per cent over the same 
period last year, during which only 
9,580,413 pairs were produced. 

The same eight-month comparison, 
applied to men’s civilian shoes—both 
dress and work—shows a 1942 total of 
71,476,255 and a 1941 total of 78,104,- 
729 pairs, a decrease in 1942 of about 
9 per cent. The August, 1942 produc- 
tion of this type was 7,422,350 pairs, 
compared with a July, 1942 production 
of 8,577,107 and a production total of 
10,355,444 pairs in August, 1941. 

Production of shoes for youths and 
boys shows a corresponding decrease, 
the figures being as follows: August, 
1942, 1,383,288; July, 1942, 1,561,874; 
and July, 1941, 1,696,797. In the first 
eight months of 1941, production of 
these shoes totalled 12,503,613 pairs, as 
compared with 12,503,613 in the cor- 
responding period of 1942, a decrease 
of 6.8 per cent. 

A slightly lower percentage of loss 
is shown in the figures giving women’s 
shoe production. The 132,155,649 pairs 
produced in the January-August period, 
1941, decreased to 126,386,395 in 1942, 
a loss of 4.4 per cent. In August, 1941, 
production of women’s shoes was 17,- 
934,943 pairs; in July, 1942, 16,341,300; 
in August, 1942, 14,959,857. 

The largest shinkage in production 
is seen in misses’ and children’s shoes 
—from 32,130,719 pairs in the eight- 
month period of 1941, to 28,746,136 in 
1942—off 10.5 per cent. August, 1942 











GOING TO 


|| PHILADELPHIA ? 








_ FRANKLIN 


HOTEL 


Asyou know, the hotel you choose 
influences your friends. Giveyour- 
self the benefit of the Benjamin 
Franklin’s great name. Enjoy a 
comfortable room, good service, 
and food. 1200 outside rooms 
with combination tub-shower and 
circulating ice water. Rates from 
omy $3.50 single, $5 double, $6 
with twin beds. 


BENJAMIN FRANKLIN 


Philadelphia's 
| ew 


Finest Hotel 
George H. O'Neil 

Managing Director 
production was 3,222,888 pairs; July, 
1942, was 3,601,718, August, 1941, 
4,051,561. 

Infants’ shoe production was 2,125,- 
078 pairs in August of this year as 
compared with 2,151,453 in July, 1942; 
and with 2,486,719 in August a year 
ago. The eight-month totals were 17,- 
473,686 this year as against 18,727,511 
a year ago, making this year’s figures 
6.7 per cent below those of last year. 











Issue Sample Pad 


Boston, Mass.—Hickey & Weldon, 
Inc., have issued an attractive sample 
pad of their alligator calf and ostrich 
leathers, showing these leathers in a 
number of colors. 


Appoint Advertising Counsel 


CINCINNATI, O.— Krippendorf-Ditt- 
man Company has appointed the Keelor 
& Stites Company, Cincinnati, as its 
advertising counsel effective November 
Ist. Magazine, trade paper and direct 
mail advertising will be used in the 
firm’s promotional campaign. 





Earns Corporal’s Rating 


PITTSBURGH, Pa.—Word has been re- 
ceived that Julius Schwartz, former 
manager of the Edna Jean Shoe Store, 
East Liberty, Pittsburgh, has been pro- 
moted to the rank of corporal. He is 
now attending an electrical school in 
Chicago. 
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For Posting Your 
CEILING PRICES 
(also your selling prices) 
for EACH STOCK NUMBER 


on your 
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CARTONS 
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e 2 You Thus Maintain a 
Visual and Factual 


Record for Official 








f8C US PAT OFF 


HE “BRITISHER”--a beautifully-made 

Spectator Oxford, snug-fitting, medi- 
um heels, tailored on combination lasts. 
With the exclusive “Floating Insole” for 
full flexibiliry. With Bellaire’s exclusive 
cushion comfort features. In mat kid and 
patent. Widely popular with women for 


























slip. 











Actual Size after 1” Tep 
(gummed) Folds over 
Tep Edge ef Oarton. 





Checking Against 
Wholesale Invoices; 
handy for filing with 
your duplicate sales 


50c per Gross 
$2.50 per 1000 
$6.75 per 3000 
$11.25 per 5000 


Check with Order 
Unless C.O.D. Preferred 


. = 


MERCHANTS SERVICE DEPT. 
209 S. State Street 
Chicago, Ill. 


~* * * 








their working days and leisure hours. 


“BRITISHER”™ 








BELLAIRE SHOE COMPANY, PORTLAND, ME. 


THE 


AAA to D 


Write for Fall 1942 Catalog 
of In-Stock Styles 


$5, TO 46 
RETAILERS 
. 











~ Michigan Men Plan Annual Shoe Fair 





Detroit, Mich.—Michigan Shoe Travelers’ committee heads plan their Annual Shoe 

Fair to be held November 8th to 10th. Left to right: Bruce Dickman, program chair- 

man; Herman Meyer, general chairman; Frank A. Huetter, president; S$. S$. Weiss, 
vice-president. 
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Western Representative 
Visits New York 


New York—Harry Evans, Dr. 
locke Western representative, was in 
New York last week. He recently at- 
tended the convention of Dr. Locke 
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sales representatives and retail deal- 
ers held by Lockwedge Shoe Corp. in 
Columbus, Ohio, and while in the East 
visited the factory of Field & Flint 
Co., manufacturers of men’s Dr. Locke 
shoes, in Brockton, Mass. He also at- 
tended several of the World Series 
games while in New York. 





To Continue Monthly Shows 


CuHicaGo—Members of the Shoe 
Travelers’ Association of Chicago voted 
to continue holding their monthly shoe 
shows during the coming year at a 
special meeting held recently in their 
headquarters at the Morrison Hotel. 

It was the general consensus that 
the monthly shows during 1943 will be 
more important than ever as gas 
rationing and travel restrictions make 
fewer calls on outlying towns possible. 


Former Jap Prisoner to 
Speak at Shoe Club 


New YorkK—Richard Wilson, United 
Press Bureau chief in Manila, who was 
captured by the Japanese in Hong 
Kong and recently returned with re- 
patriated diplomats on the SS Grips- 
holm, will be the speaker at the open 
dinner meeting of the Shoe Club of 
New York, Hotel McAlpin, on Wednes- 
day, October 21. 

Mr. Wilson tells a gripping story of 
the experiences of Americans captured 
by the Japanese, of wild parties and 
carousing in Hong Kong. He is a 
forceful speaker and wil! give a thrill- 
ing eyewitness account of Japanese in- 
trigue and infamy. 

Ladies will be invited to this dinner 
meeting, and, inasmuch as a large audi- 
ence is expected, table reservations are 
in order. 





Workshoes 





STEEL TOE 
SAFETY SHOES 


and 


POPULAR PRICED 
WORK SHOES 
Carried in Stock 


GOODWILL SHOE 
COMP. 
Holliston, M 
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Bowling Shoes 
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PROFESSIONAL 


BOWLING SHOES 
To retail at Combination soles 
$2.95 $3.95 Right foot 

$4.50 up. Rubber sole 

Rubber heel 
Left feot 

Leather sole 

Rubber heel 
Write for 
catalogue 


BROOKS SHOE MFG. CO. 
58th & Market Sts., Philadeiphia 





ASCO 
BOWLING SHOES 
and OXFORDS 


$4.90 


up 20 STYLES IN STOCK | 
IMMEDIATE DELIVERY | 


All reg. combination soles 
Right foot rubber sole 
Left foot leather sole 


SEND FOR 


No. 730 CATALOG 


ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C. 
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Innersoles 


INNERSOLES 
COUNTERS 


WELTING 
Poross.Glenible. Durable 
Edgar S. Kiefer Tanning Co. 


SALES, Cvtcnge, 223 W. Lobe St + Boston, 42 Uncote Se 
TAMNERIES AT GRAND RAPIDS, MICHIGAN 





Movie Star Presents Award 


Brockton, Mass.—When screen actress, Dorothy Lamour, was in Brockton recently, 

she presented the Minute Man Flag for War Bond sales to Stanley W. Parmenter, 

treasurer of George E. Keith Company. The exercises took place at Eldon B. Keith 

Field. The company is better than 95 per cent in the purchase of bonds through the 
payroll deduction plan. 





Purchase Pre-Welt Factory 


BALTIMORE, Mp.—The announcement 
has been made that the Burlington 
County Shoe Company of Mt. Holly, 
N.J., has been purchased by David E. 
Goldstrom, president of the Chesapeake 
Shoe Co. of this city and Carl Sprinz, 
treasurer of the Waynesboro Shoe Mfg. 
Co. of Waynesboro of which Mr. Gold- 
strom is also president. 

The Mt. Holly plant will manufacture 
pre-welt shoes as heretofore and will 
be under the direct management of Mr. 
Sprinz. The new officers of the 
Burlington County Shoe Co. are David 
E. Goldstrom, president; Morton Gold- 
strom, vice-president; and Carl L. 
Sprinz, secretary-treasurer. The new 
official name of the business is Burling- 
ton County Shoe Corporation. 


WPB Interprets 
“Manufacture” in M-217 


WASHINGTON—Shoes with features 
prohibited by Order M-217 may be 
completed if the prohibited feature is 
incorporated in the shoe before October 
31, 1942. This is made clear by In- 
terpretation No. 1 of Conservation 
Order M-217, announced by the Direc- 
tor General for Operations. 

Numerous precise operations, re- 
quiring several separate machines are 
involved in the production of one shoe. 
Consequently, questions have arisen 
over the proper meaning of the pro- 
visions of the order which curtail the 
use of materials in the manufacture of 
footwear (paragraph (c) (1) ). These 
provisions provide that after October 
31, 1942, no person may manufacture 
or put into process any leather or fab- 
ric for the manufacture of any foot- 
wear with a number of specified fea- 
tures. 

The question which has arisen re- 


lates particularly to the meaning of the 
word “manufacture”. This interpre- 
tation makes it clear that the design 
and intent of restrictions on the manu- 
facture of shoes are to prohibit the in- 
corporation of any of the restricted 
features into a shoe after October 31, 
1942. But if any feature has become 
a part of the shoe before that date, 
the manufacturer may finish the shoe. 

For example, the order prohibits the 
placing of full overlay tips or full over- 
lay foxings on dress shoes, after Octo- 
ber 31, 1942. But it does not prohibit 
the completion of the shoe if an over- 
laid tip or an overlaid foxing has been 
affixed prior to that date. 

The following official interpretation 
is hereby issued by the Director Gen- 
eral for Operations with respect to 
Section 3063.1, Conservation Order 
M-217, issued September 10, 1942: 

“The word ‘manufacture’ in line two 
of subsection (c) (1) of section 3063.1 
(Conservation Order M-217), refers to 
the operation whereby the features 
mentioned in subparagraphs (i) 
(xvii), inclusive, of said subsection, be- 
came a part of the footwear. 

“Tilustretion: 

“Subparagraph (iv) refers to full 
overlaid tips or full overlaid foxings 
except on work shoes. The order pre 
hibits the placing of full overlay tips 
or full overlay foxings on dress shoes 
after October 31, 1942. But it does 
not prohibit the completion of the shoe 
if an overlaid tip or an overlaid foxing 
has been affixed prior to said date. 


FRIEND MERCHANT 


"For ten years the Recorder has bees 
my greatest teacher,” writes a salesmot 
in a Vermont shoe store. 

See to it that your salespeople reed 
this and every issue of the Recorder. 

For they will then be able te do ¢ 
better selling job for your customers, fer 
yourself and for themselves. 
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Field Boots 


eel 


Boost Sales with 


The Shoe of The Year | 


An Asco Boot Value! 
@ Selected Elk Uppers 
@ Custom Bilt Styling 
$3.25 @ Narrow Heel Lasts 
@ Made in Brown and 


Black 


In Stock For 
At Once Delivery 
Style 846 Ladies’ Sizes 3-9 


ARNOFF SHOE CO.,INC., 101 Duane S$t.,N.Y.C 


—_—__—_____ 


New Angles on the 
Footwear Conservation Order 


[CONTINUED FROM PAGE 26] 


leather or imitation leather or built-up 
heels ? 

A. The 2-tone restrictions exempt the 
color of soles, and for this purpose the 
heel is considered a part of the sole. 
Accordingly natural, brown or black 
soles can be used on the type of shoes 
mentioned above. The heel also can be 
finished in natural, brown or black to 
match the sole. 

Q. Does the provision in the order on 
extension heel seats mean that no such 
heels can be used on children’s welt 
shoes where inside wedges are used? 

A. Under the terms of the order ex- 
tension heel seats are out except on 
stitchdowns and prewelt shoes. How- 
ever, manufacturers of children’s Good- 
year welt extension heel shoes in sizes 
up to misses’ size 3 may apply for an 
exemption from this restriction under the 
Appeal Clause of Order M-217. 

Q. Can new heel heights be used on a 
design of a shoe made prior to the date 
of the order? 

A. Not unless this heel height was 
used previously on the pattern in ques- 
tion, 

Q. Are wheeled heel seats permitted? 

A. No. A wheeled heel seat is con- 
sidered one type of extension heel seat; 
which the order prohibits except in 
stitchdown and prewelt shoes. 

Q. Are shoe manufacturers allowed to 
buy addtional sizes of lasts now in use? 


October 17, 1942 


Heads Douglas Ad 
Department 


BROCKTON, Mass.—The W. L. Douglas 
Shoe Co. announces the appointment 
of C. E. Parker as advertising man- 
ager. 


Cc. E. PARKER 


Mr. Parker started in the advertis- 
ing field in 1915, at which time he was 
associated with the Brockton Enter- 
prise. He joined the W. L. Douglas 
Shoe Co. the following year as a clerk 
in the tag department, advancing to 
the sales department, and finally work- 
ing for eleven years in the advertising 
department of the wholesale division. 
After twenty-seven years of service, 
Mr. Parker has now been appointed to 
head the advertising department. 


Work Shoes Not Rationed 


New YorkK—tThe only type of foot- 
wear rationed is men’s rubber boots and 
rubber work shoes. This fact was made 
plain recently in an announcement by 
E. S. Ferguson, Regional Rationing Ex- 
ecutive of the Office of Price Adminis- 
tration. “Ration Order No. 6 does not 
in any way affect leather footwear,” he 
emphasized, “and there is no restriction 
on sales of leather boots and shoes.” 

The announcement was made to clear 
up confusion that is reported to have 
caused some merchants to withhold 
sales of workmen’s types of leather 
footwear, in the mistaken belief that 
they, too, are covered by the rationing 
order. 

“Even in rubber footwear,” Mr. Fer- 
guson explained, “only a few types are 
included in the rationing program”— 
(1) hip-height rubber boots; (2) over- 
the-knee rubber boots; (3) all heavy 
short rubber boots; (4) all lightweight 
short rubber boots; (5) rubber pacs, 
bootees and work shoes less than 10 
inches in height. 





A. Yes. Shoe manufacturers are al- 
lowed to replace and to add to their lasts 
that have been used prior to September 
10th. It is permisssible to add lasts 
where a greater number is required, be- 
cause of standardization, to make a shoe 
of a given design. 
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Children's Shoes 
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The C. A. Haines 
Shoes for Children 
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SUPERIOR SHOE CO., 
508 S. Peoria St. 


also oareted in stock by 
S. Freiburger & Gro. Co., 
119-121 E. Columbia St., 
Fort Wayne, Indiana 
Les Angeles, Cal. 
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Men's Shoes 
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Outstanding Fall Line . . 
Nationally Advertised . . 
Local Cooperative Advertising .. 
Adequate Markup . . 
Maintained Quality . . 
Efficient Stock Service . 

Inquire cegarting 

DOUGLAS FRANCHISE 
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Riding Boots 


RIDING 
BOOTS 


IN STOCK 
FOR MEN, WOMEN 
and CHILDREN 


ALSO 
JODHPUR & FIELD 
BOOTS 
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OBERTS-HART, INC. 
KEENE, N. H. 
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Moccasins | 


| 
Cl le | 





Men's, Boys", Ledies’| 


$1.30 up 


18 Styles 
IN STOCK 


Send for NEW 
Catalog 







Style #6146 


ARNOFF SHOE CO.,INC., 101 Duane St.,N.Y.C 
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Carton Labels 
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Write fon ow 
WARDROBE 
of Carton Labels 


TOLMAN- DAVIDSON 


—ADVERTISING PRESS 
BROCKTON, MASS. 
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Women's Shoes 
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K 3454 Patent-hi heel—open 
toe | 


K 3455 Patent - 


s 
Girdle 
heel—open toe ae 
Pump K 3456 Patent-hi heel — 
sed toe 


clo 
K 3494 Suede-hi heel—open 
toe 


K 3495 Suede-cuban heel— 
open toe 

K 3496 Suede-hi heel — 
closed toe 

G 3484 Green crocodile-hi 
heel—open toe 

L 3484 Brown crocodile-hi 
heel—open toe | 

R 3484 -, > rcnten heel 


—open 
$1.90 less 5% 30 days 
Widths AA te C 
Sizes 3% te 10 
Extra charge on small orders | 


| 

GROVES SHOE COMPANY | 

311 West Monroe Street, Chicago, Illinois | 
Write for folder 
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Department Relocated on Fashion Floor 

















The new women's shoe department at the May Company, Denver, is spacious and 


attractive, with plenty of provision for display of merchandise. Note the built-up 
display tables. 


DENVER, CoL.—Though the women’s 
shee department of the May Company 
for many years has been located on the 
first floor rear of the store, it has 
always been a contention of the man- 
agement that a more logical position is 
amidst ready-to-wear departments on 
an upper floor—despite relatively small- 
er traffic. Consequently, when the store 
added a new building and remodeled 
throughout, the women’s shoe depart- 
ment was moved to a new and larger 
position on the third floor. 

The new location is adjacent to 
sportswear, coats and suits, dresses and 
corsets; fashion-minded women thus 
have an opportunity to look at footwear 
along with the rest of the ensemble. 
According to Max Lackner, merchan- 
dise manager, “The number of women 
coming into the department is actually 
smaller, but we receive more sales per 
person—90 per cent of our visitors are 
ready to buy. Moreover, we’re getting 
scores of sales daily which come about 
simply because the customer buys a 
new dress and immediately sees a pair 
of shoes which harmonize with it.” 

The new department is arranged in 


a “half horseshoe” with the broad side 
facing the elevators. No stock appears, 
and walls enclose the entire depart- 
ment. These are of blonde walnut, 
eight feet high, and are ornamented 
with oval display niches fluorescently 
lighted. A grey taupe carpet, and 
blonde wood display fixtures add to the 
decoration. 

Seating capacity is 138, with rows 
of green or yellow leather chairs run- 
ning in a fan-shaped pattern from the 
rear. An X-Ray machine is located 
in a quiet bay at the rear of the de- 
partment where misses and girls’ foot- 
wear is displayed. Blonde wood dis- 
play tables contain large storage bins 
for sale merchandise and forward stock. 

An outstanding feature is a separate 
slipper and sandal shop immediately 
inside the front entrance. Equipped 
with its own stockroom, chairs and dis- 
play tables, this shop has already built 
up a patronage of high school and col- 
lege girls. Two full-length mirrors 
are used here. 

Stock space is provided behind the 
walnut walls and is divided into in- 
dividual stockrooms for each section of 
the floor. 





Form Shoe Division 
Of Russian War Relief 


NEw YorK—Formation of a Boot and 
Shoe Division of Russian War Relief 
was announced recently by Allen Ward- 
well, chairman of the relief agency’s 
Greater New York Campaign commit- 
tee. George L. Smith, president of 
G. R. Kinney Co., Inc., was named 
chairman of the new committee. 

Mr. Smith announced an organiza- 
tion luncheon meeting of leaders in the 
industry to be held Thursday, Oct. 22 
at 12:30 P.M., in the Hotel New 
Yorker. 

In a letter to prominent trade mem- 
bers, Mr. Smith, joined by Ward Mel- 
ville of the Melville Shoe Corp., and 
Max L. Friedman of A. S. Beck Co., 


calied upon the industry “to reduce the 
hardship and suffering of our courage- 
ous Russian allies. 

“What we do,” he added, “is little 
enough next to the heroic sacrifice 
which they are making today at Stalin- 
grad and along a 2000 mile front.” 


Thomas D. Mackey 


MT. VERNON, N. Y.—Thomas Dudley 
Mackey, 55, president of Mackey-Starr, 
Inc., died recently at Mt. Vernon Hos- 
pital. A member of Boot and Shoe 
Travelers’ Association, he had been in 
the shoe business for more than thirty 
years. Survivors are his widow, Kath- 
ryn Gibbs Mackey; four sons, Robert 
A., John C., Richard G. and Thomas D., 
and three grandsons. 
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; ili i HANT plant, and these men must all be clad 
Unique Mailing Piece FRIEND MERC 

in the best of work shoes, laced boots, 

Los ANGELES, CaL.—Gude’s retail if you have been fortunate enough to .h0r boots or heavy overshoes, de- 


reas o0 , : keep your sales staff intact you can ; a 
ghee store have — po aoa = make them still more valuable to you Pending upon the condition of the 
most attractive mailing piece. © and to your customers by urging them weather. Fred Zellner, head of the shoe 


thought you’d be interested,” the in- $9 pegd the Recorder every week. department, states that stocks of shoes 
scription reads. “... and so are pleased If, as a result of war conditions, you and boots along these lines are moving 
te present you with this copy of our have new or inexperienced salespeople  yanidly. 
institutional advertising program.” insist on their reading the Recorder. For years Zellner’s has built a repu- 
The booklet, which measures ap- Each issue contelas educational mete- «tion in this community for displaying 
tall , h over of ‘ial of inestimable value. tc Pegg : 
proximately 11 by 14, has a cover and selling the type of work shoes 
black drawing paper, bound at the which give maximum satisfaction to 
side with four ties of —_ green == Industrial Work farmers, mechanics and dairymen. Now 
The store name ‘in the same lg the field of potential sales is extended 
green is the only decoration on the Spurs Shoe Sales several seated per cent by the influx 
cover. Pages are of light green draw- TONGANOXIE, KAN.—The location of of workmen into the area. The sale of 
ing paper, and samples of Gude adver- a powder plant, under construction not dress shoes, in the more conservative 
tising are pasted on the right hand far from here, is proving a factor in types, has accelerated in ratio to the 
pages. On the facing pages are noted the upswing of business in the shoe de- sale of work shoes, since these workmen 
the media in which each ad appeared. partment of the Zellner Department are all receiving large wages at the 
The book was designed and created by Store, here. Over 200 men of the town plant, and can now afford the best on 
Richard Whiteman. and community are working at the their leisure days. 











This handy 
STOCK RECORD BOOK 


— and forms — 


for keeping an accurate selling and inven- 


tory “picture” of each width and size of each 


stock or style number consists of: 


Black Cloth binder—11'%” x 13%4” $2.50 
100 Daily Sales and Stock Sheets, (Form 2100) 
} hd = « and 1 Comparison Form 2105 2.50 
re ek hes aa) ; 
MONTHLY. INVENTORY 2 Inventory Pads (100 sheets) =106 0.50 
3 aan oat she 2 Buying Order Pads (50 sheets) 7107 0.50 
2S == mamthedeioial 3} 1 58 Callin i (or 4 of each, as preferre:!|) 
REPRE RR ER 1) DM Seewe Rae $6.00 
aeegore lee ORE nib gminmes - (West of Denver) 86.50 


(Sample sheets with guide jor use sent on request) 



































Sales Record Slips: Form D 
Per Pad (50 Slips) $0.25 


Refund Record Slips: Form E 
Per Pad (50 Slips) $0.15 


Customer Record Cards: Form I 
100 (Size 5” x 3”) $1.50 
(500 @ $6.25; 1000 @ $10.00) 


ee 
Ceiling price carton tickets, Form CG 
1%” x 33%” (gummed top) | gross $0.50 
(3000 @ $6.75; 5000 @ $11.25) 1000 $2.50 
Shoe Carton Tickets: Form I 
1%” x 3%”, 1000 2.25 
5000 $10.00 


PROFIT CHARTS — 5c. each; an accurate method of 
figuring selling prices. 
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Check with order, please, unless C.0.D. Shipment is 
preferred. 








Orders filled jor any forms preferred. 


x * * 


MERCHANTS SERVICE DEPT. 
209 S. State Street, Chicago, Il. 
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Classified and Want Ads 











HELP WANTED | WANTED TO PURCHASE WANTED TO PURCHASE 





























H ETAIL SHOE SALESMAN WANTED: SELL YOUR SURPLUS STOCKS 
‘ Experienced in popular priced shoes for y an 
entire family, who, with brief training pe WwW ANTED CHER CO.. | 
riod, can assume Management of Family Shoe . nese sate « INC, 
Store in medium sized middle western town. |. SNEAKERS es 
Prefer man now located in Indi.na, [linois, We buy surplus or —- stocks of shoes from 
Ohio or Michigan. Address reply to: MILLER BASKETBALL SHOES retailers, = and a ae 
our ne rehouw 







JONES COMPANY, Columbus, Ohio. 
FED Si Any quantity— 108-110 Duane Street, New York 
large or small Phone: WOrth 2-5377 and 5378 and 5379 





XPERIENCED SHOE SALESMEN, high 
grade Ladies’ Cancellation Shop; good pay; 


steady work; references; CHARLES HARRIS, 
1419 WASHINGTON AVENUE, MIAMI CASH WAITING CASH 


























BEACH, FLA. e ° ° 
i ies : Fair anes paid For Entire gy oa — e 
i time to se of t . 
ATHLETIC TRAINERS SUPPLY COMPANY We can on — quantity and the highest 
FOR RENT 451 Broadwey, New York : ree SHOE COMPANY 
’ Phone: CANAL 6-5157 120 N. Fourth St... Philadelphia, Pa. 














Phene Lombard 2062 











TORE FOR RENT in Schuylkill County. 


Tamaqua, Pennsylvania, desirable store-room 


30x140, located at 115 and 117 West Broad FOR SALE BUYERS OF 


Street; suitable for shoe and Women's Apparel. 




































































Will divide according to tenant’s wishes; MANUFACTURERS—RETAILERS 
available at once; adjacent to Chain Stores. SURPLUS STOCKS 
CHARLES RUDBERG, 310 West Cherry We buy for cash surplus or complete shoe stocks. 
Street, Shenandoah, Pa. FOR SALE Branded or unbranded. Generous prices. 
Write, wire or phone. 
THE LEADING LADIES’ SHOP 
as ae reget ka ~s ; : BARSH & CEASAR 
in Bastern City of 75,000; long estab- 19 N. Fourth St. Philadelphia, Pa. 
HOTELS lished and successful; holding valuable -" RPhene Market 1666 
franchise. Draft status only reason for 
selling. 
Address Box 670, care BOOT & SHOE RECORDER WEBUY 
100 East 42nd Street, New York, N. Y. Entire or Surplus Wholesale and Ketaill 
HOTEL ATLANTIC Stocks. Alxo Branded Shwes «uch a 
Walk-Over, Florsheim, Enna-Jettick, Vital 






ity, Arch Preserver, Queen Quality, Bos 

















A convenient downtown hotel with tonians, Stetson, Red Cross, Nunn-Bush, Etc 
reasonable rates from $2.25 up. IRVIN RUBIN 
P HOTELS “The House of Jobs’’ 






CLARK NEAR JACKSON | 89 Reade St., Cer. Church 
| Phone Barclay 7-7887 New York City 


CHICAGO 

















































i SAVE STEPS IN = “4 WE BUY 
| Demand for Higher St. Le oo HOTEL SHO Est oO RES 


Priced Shoes BARSH & CEASAR 


St. Louis, Mo.—That the fear of ns 19 N. 4th St., Philadelphia, Po 
: shoe rationing has taken hold at least . , Phone MARket 1666 

in the higher-priced bracket is well 
demonstrated at Boyd-Richardson, here, _ 
which has experienced a* peak sales vol- 

‘ ume in shoes from $11.95 to $25.00 dur- trance. Following the trend of custom- “cobbler’s bench” which Boyd-Richard- 
; ing the sixty-sixth anniversary sale of ers who came in to buy two, three, and son had constructed to epitomize the 
the store. four pair multiple purchases, Harvey art of making shoes was brought out in 
| Two of the largest shoe windows of Kopp, buyer, concentrated the men’s the display, along with reassuring signs 
the season were used by men’s and wo- shoe window exclusively on higher- informing the public that no serious 
men’s shoe departments for the sixty- priced shoes regularly $15 to $25, all shortage in shoes exists as yet, and that 
sixth anniversary sale, facing each marked down approximately fifteen per it is not necessary for any customer 
other on opposite sides of the main en- cent during the sale. The famous old ‘o hoard them. 






























CLASSIFIED ADVERTISING RATES 
The rate for “Position and Lines Wanted" advertisement is 4 cents per word for all undisplayed advertise- 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases 
each word of the address should be counted. 

The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 


Classified advertising is payable in advance. 
© Advertisements for this page must be in our New York Office on Friday of the week preceding publication 
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TO EXECUTIVES: 


NOW YOU CAN HELP 


The Treasury's decision 
to increase the limitations 
on the F and G Bonds 
resulted from numerous 

requests by purchasers who asked the 
Opportunity to put more money into 
the war program. 

This is not a new Bond issue 
and not a new series of War Bonds. 
Thousands of individuals, corpora- 
tions, labor unions, and other organi- 
zations have this year already pur- 
chased $50,000 of Series F and G 
Bonds, the old limit. Under the new 
regulations, however, these Bond 
holders will be permitted to make 
additional purchases of $50,000 in 
the remaining months of the year. 
The new limitation on holdings of 
$100,000 in any one calendar year in 
either Series F or G, or in both series 
combined, is on the cost price, not on 
the maturity value. 


Save With... 


Series F and G Bonds are intended 
primarily for larger investors and may 
be registered in the names of fiduci- 
aries, corporations, labor unions and 
other groups, as well as in the names 
of individuals. 


The Series F Bond is a 12-year 
appreciation Bond, issued on a dis- 
count basis at 74 percent of maturity 
value. If held to maturity, 12 years 
from the date of issue, the Bond draws 
interest equivalent to 2.53 percent a 
year; computed on the purchase price, 
compounded semiannually. 


The Series G Bond is a 12-year cur- 
rent income Bond issued at par, and 
draws interest of 2.5 percent a year, 
paid semiannually by Treasury check. 


Don’t delay—your “fighting dollars” 
are needed mow. Your bank or post 
office has full details. 














Dates to Remember 


Monthly Shoe Show, Shoe Trav- 
elers’ Association of Chicago, 
Morrison Hotel, Chicago, Ill. 

October 26, 27, 1942 

Boston Conference on Distribu- 
tion, Hotel Statler, Boston, 
Mass. October 5, 6, 1942 

Annual Meeting of the Tanners’ 
Council of America, Waldorf- 
Astoria Hotel, New York. 

October 14, 15, 1942 

Shoe Manufacturers’ Spring Open- 
ing, Hotel New Yorker, New 


York. 
October 18, 19, 20, 21, 1942 
Midwestern Shoe Travelers’ Con- 
vention, Paxton Hotel, Omaha, 
Nebraska. October 25, 26, 1942 
National Shoe Fair, Hotels Mor- 
rison, Palmer House and Sher- 
man, Chicago, Illinois. 
November 2, 3, 4, 5, 1942 
Michigan Annual Shoe Fair, De- 
troit, Michigan. 
November 8, 9, 10, 1942 
Northwestern Shoe Travelers’ As- 
sociation convention, Radisson 
Hotel, Minneapolis, Minn. 
November 8, 9, 10, 1942 
Spring Shoe Show, Iowa National 
Shoe Travelers’ Association, 
Hotel Fort Des Moines, Des 
Moines, Iowa. 
November 15, 16, 17, 1942 
Style Show and Market Season, 
Southwestern Shoe Travelers’ 
Association, Adolphus Hotel, 
Dallas, Texas. 
November 15, 16, 17, 18, 1942 
Annual Buyers’ Week and Style 
Show, Indiana Shoe Travelers’ 
Association, Claypool Hotel, In- 
dianapolis, Ind. 
November 29, 30, December 1, 1942 
Middle Atlantic Shoe Retailers’ As- 
sociation Convention, Hotel Ben- 
jamin Franklin, Philadelphia, 
Pa. January 10, 11, 12, 1943 





Military Shoes Take 
Top Billing 

San FRANCISCO, CAL.—Military-type 
shoes for men and women are getting 
top billing in most of the newspaper 
ads in the Bay area. Window displays 
also featured the types and styles of 
shoes approved by military and naval 
authorities. Some shoe shops featured 
full page ads in the daily papers de- 
voted entirely to shoes designed for 
military wear. and they are being 
bought by civilians because of their 
appearance and wearing qualities. 


Shoes by Mail 


SAN FRANCISCO, CAL.—A number of 
shoe stores are developing sales 
through ads in the daily papers show- 
ing a picture of a single style of shoe, 
with price, and below it a mail order 
box showing name, address, style, size, 
color, number of pairs, check, money 
order, etc. One store reports orders 
being received from many out-of-town 
customers who are unable to get the 
type of shoes they want locally. 
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A Buying Guide 


TO ADVERTISERS IN THIS ISSUE 


ARNOFF SHOE CO., INC., New York City 30, 31, 2 
BANCROFT-WALKER CO., Waltham, Mass. 

BARIS SHOE COMPANY, New York City 

BARSH & CEASAR, Philadelphia, Pa. 

BELLAIRE SHOE CO.., Portland, Me. 

BROOKS SHOE MFG. CO., Philadelphia, Pa. 

CAMITTA SHOE COMPANY, Philadelphia, Pa. 

COLONIAL TANNING CO., Boston, Mass. 


CONNELL, J. M., SHOE CO., Braintree, Mass. 3 


Front Cover 


DEWEY & ALMY CHEMICAL CO., Cambridge, Mass. 


DOUGLAS, W. L., SHOE CO., Brockton, Mass. 3 


FREEMAN SHOE CORPORATION, Beloit, Wis. 6 


GERBERICH-PAYNE SHOE CO., Mt. Joy, Pa. Back Cover 


GOODWILL SHOE CO., Holliston, Mass. 0 


GROVES SHOE CO., Chicago, Ill. 2 
HEALTH SPOT SHOE SHOPS, INC., Danville, Ill. 

HOTEL ATLANTIC, Chicago, Ill. 

HOTEL BENJAMIN FRANKLIN, Philadelphia, Pa. 

HOTEL LENNOX, St. Louis, Mo. 

JULIAN & KOKENGE COMPANY, THE, Columbus, O. 

KIEFER, EDGAR S., TANNING CO., Grand Rapids, Mich. 
KIRSCH-BLACHER CO., INC., New York City 
MOULTON-BARTLEY, INC., St. Louis, Mo. 

ROBERTS-HART, INC., Keene, N. H. 

RUBIN, IRVIN, New York City 

SUPERIOR SHOE CO.., Chicago, Ill. 

TOLMAN-DAVIDSON ADVERTISING PRESS, INC., Brockton, Mass. 


UNITED SHOE MACHINERY CORP., Boston, Mass. 2, 4, 5, 3rd Cover 


WRIGHT, E. T., & CO.. INC., Rockland, Mass. B 
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